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ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATIONS 

 
The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial 
performance of its franchised and/or franchisor-owned outlets if there is a reasonable basis for the 
information and if the information is included in the Disclosure Document. Financial performance 
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the 
actual records of an existing outlet you are considering buying; or (2) franchisor supplements the 
information provided in this Item 19, for example, by providing information about possible performance at 
a particular location or under particular circumstances. 
 

DEFINITIONS 
 
(a) Active Membership –  means a Membership that active and that has not been canceled by the Member 

as of the respective date.  
 

(b) Company Owned Outlet – means an Outlet owned either directly or indirectly by us, our affiliate, or 
any person identified in Item 2 of this Disclosure Document. A Company Owned Outlet also includes 
any Outlet that is operated as a joint venture owned in part by us, our affiliate, or any person identified 
in Item 2 of this Disclosure Document, or that is managed by us, our affiliate, or any person identified 
in Item 2. 

 
(c) Direct Gross Profit – means Gross Sales less Direct Labor Cost. Direct Gross Profit is not net profit or 

income and, except as to Direct Labor Cost, does not include the deduction of all other expenses 
incurred by an inLIFE Wellness studio including, but not limited to, rent, marketing expenses, insurance 
expenses, operating expenses, or general expenses including, but not limited to interest, taxes, 
depreciation, amortization, and Franchise Related Expenses. 
 

(d) Direct Labor Cost – means the direct salary paid to employees, including management employees, that 
offer and sell products comprising the Approved Products and Services and resulting in Gross Sales, 
comprised of wages, payroll taxes, and employee benefits, if any. Direct Labor Cost does not include 
compensation paid to an owner operator of either a Franchise Outlet or Company Owned Outlet. 
 

(e) Disclosed Expenses – means the following select expenses: rent & occupancy, local marketing & 
advertising, insurance, utilities, telephone & internet, software, CRM & subscriptions, studio supplies 
& amenities, repairs, maintenance & cleaning, professional, bank & license fees, and other operating 
expenses. 
 

(f) Franchise Outlet – refers to an inLIFE Wellness studio operated under a Franchise Agreement that is 
not a Company Owned Outlet. 
 

(g) Franchise Related Expenses – means the following select fees currently required under the Franchise 
Agreements: Royalty Fees, Brand Development Fund Fees, Technology Fees, and local marketing 
expenditures. Franchise Related Expenses do not include all fee and payment obligations required under 
a Franchise Agreement. 
 

(h) Gross Sales – means the total revenue derived by each inLIFE Wellness studio, less sales tax, discounts, 
allowances, and returns. 

 
(i) Member – means a customer of an inLIFE Wellness studio that participates in a Membership Program. 
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(j) Membership - means a subscription sold by an inLIFE Wellness studio that entitles a Member to a fixed 
price for the Approved Products and Services. Memberships are monthly or yearly. 
 

(k) Outlet – refers to an inLIFE Wellness studio that is either a Company Owned Outlet or a Franchise 
Outlet, as the context requires. 
 

(l) Pre-Opening Membership – means a Membership purchased by a Member prior to the opening date  of 
the inLIFE Wellness studio. 
 

(m) Reporting Period – means, as to each respective year, the 12-month period commencing on July 1 and 
ending June 30. For purposes of clarity, the “2026 Reporting Period” commenced on July 1, 2025 and 
ended on June 30, 2026.  
 

BASES AND ASSUMPTIONS 
 

The financial information was not prepared on a basis consistent with generally accepted accounting 
principles. Data for our Company Owned Outlets is based on information reported to us by our affiliate. 
Data for our Franchise Outlets is based on financial information reported to us by our franchisees. The 
information in this analysis has not been audited, is based on historical financial data, and is not a forecast 
or projection of future financial performance. 
 

ANALYSIS OF RESULTS OF COMPANY OWNED OUTLETS 
 
During our Fiscal Year ending September 30, 2025, we had four (4) Company Owned Outlets, located in: 
(1) McKinney, Texas; (2) Addison, Texas; (3) University Park, Texas; and (4) Frisco, Texas. We transferred 
all ownership interests in our University Park, Texas Outlet to a franchisee on May 1, 2026. We transferred 
all ownership interests in our Frisco, Texas Outlet to a franchisee on July 19, 2026. Both of these transferred 
Outlets became Franchise Outlets on their respective dates of transfer. However, since both of these 
transferred Outlets operated as Company Owned Outlets for most or all of the 2026 Reporting Period, they 
have been categorized as Company Owned Outlets for purposes of this Item 19. 
 
In Tables 1, 2, 3 and 4, we provide financial data regarding our Company Owned Outlets during the 2026 
Reporting Period. In Tables 8, 9 and 10 below, we provide additional information regarding our Company 
Owned Outlets during the 2026 Reporting Period, along with data for our Franchise Outlets during the 2026 
Reporting Period. 
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Table 1 
Company Owned Outlet: McKinney, Texas 

Gross Sales and Disclosed Expenses Information 
2026 Reporting Period 

 
  Total %1 
Gross Sales  $455,640 100.0% 
Less:    

Direct Labor Cost  ($200,646) 44.0% 
Direct Gross Profit  $254,994 56.0% 
Less: Disclosed Expenses    

Rent & Occupancy  ($83,968) 18.4% 
Local Marketing & Advertising  ($12,323) 2.7% 
Insurance  ($2,810) 0.6% 
Utilities, Telephone & Internet  ($4,893) 1.1% 
Software, CRM & Subscriptions  ($6,686) 1.5% 
Studio Supplies & Amenities  ($1,601) 0.4% 
Repairs, Maintenance & Cleaning  ($779) 0.2% 
Professional, Bank & License Fees  ($0) 0.0% 

Direct Gross Profit Less Disclosed Expenses  $141,934 31.2% 
Less: Franchise Related Expenses    

Royalty Fee2  ($42,000) 9.2% 
Brand Development Fund Fee3  ($6,000) 1.3% 
Technology Fee4  ($0) 0.0% 
Local Marketing5  ($0) 0.0% 

Direct Gross Profit Less Disclosed Expenses and Franchisee Related 
Expenses 

 $93,934 20.6% 

 
Notes to Table:  
 
1 “%” represents the percentage of total Gross Sales. 
2 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This Outlet 
was beyond its first 12 months of operation throughout the 2026 Reporting Period, and this table reflects a Royalty Fee of 
$3,500 per month. 
3 The Brand Development Fund Fee is currently $500 per month.  
4 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per 
month. 
5 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This Outlet spent 
more than the required amount during the 2026 Reporting Period, as set forth in Disclosed Expenses. As such, we do not 
make an adjustment for local marketing.  

 
 

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK] 
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Table 2 
Company Owned Outlet: Addison, Texas 

Gross Sales and Disclosed Expenses Information 
2026 Reporting Period 

 
  Total %1 
Gross Sales  $607,717 100.0% 
Less:    

Direct Labor Cost   ($193,562) 31.9% 
Direct Gross Profit  $414,155 68.1% 
Less: Disclosed Expenses    

Rent & Occupancy  ($110,220) 18.1% 
Local Marketing & Advertising  ($17,380) 2.9% 
Insurance  ($4,245) 0.7% 
Utilities, Telephone & Internet  ($7,764.89) 1.3% 
Software, CRM & Subscriptions  ($8,710) 1.4% 
Studio Supplies & Amenities  ($7,948) 1.3% 
Repairs, Maintenance & Cleaning  ($3,362) 0.6% 
Professional, Bank & License Fees  ($2,929) 0.5% 

Direct Gross Profit Less Disclosed Expenses  $246,198 41.4% 
Less: Franchise Related Expenses    

Royalty Fee2  ($34,800) 5.7% 
Brand Development Fund Fee3  ($4,800) 0.8% 
Technology Fee4  ($0) 0.0% 
Local Marketing5  ($0) 0.0% 

Direct Gross Profit Less Disclosed Expenses and Franchisee Related 
Expenses 

 $211,996 34.9% 

 
Notes to Table:  
 
1 “%” represents the percentage of total Gross Sales. 
2 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This Outlet 
was beyond its first 12 months of operation throughout the 2026 Reporting Period, and this table reflects a Royalty Fee of 
$3,500 per month. 
3 The Brand Development Fund Fee is currently $500 per month.  
4 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per 
month. 
5 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This Outlet spent 
more than the required amount during the 2026 Reporting Period, as set forth in Disclosed Expenses. As such, we do not 
make an adjustment for local marketing.  
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Table 3 
Company Owned Outlet: University Park, Texas 
Gross Sales and Disclosed Expenses Information 

2026 Reporting Period 
 

  Total %1 
Gross Sales  $425,994 100.0% 
Less:    

Direct Labor Cost   ($164,405) 38.6% 
Direct Gross Profit  $261,589 61.4% 
Less: Disclosed Expenses    

Rent & Occupancy  ($111,282) 26.1% 
Local Marketing & Advertising  ($9,221) 2.2% 
Insurance  ($5,780) 1.4% 
Utilities, Telephone & Internet  ($6,710) 1.6% 
Software, CRM & Subscriptions  ($8,707) 2.0% 
Studio Supplies & Amenities  ($8,250) 1.9% 
Repairs, Maintenance & Cleaning  ($1,830) 0.4% 
Professional, Bank & License Fees  ($1,708) 0.4% 

Direct Gross Profit Less Disclosed Expenses  $108,101 25.4% 
Less: Franchise Related Expenses    

Royalty Fee2  ($42,000) 9.9% 
Brand Development Fund Fee3  ($6,000) 1.4% 
Technology Fee4  ($0) 0.0% 
Local Marketing5  ($2,779) 0.7% 

Direct Gross Profit Less Disclosed Expenses and Franchisee Related 
Expenses 

 $57,322 13.5% 

 
Notes to Table:  
 
1 “%” represents the percentage of total Gross Sales. 
2 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This Outlet 
was beyond its first 12 months of operation throughout the 2026 Reporting Period, and this table reflects a Royalty Fee of 
$3,500 per month. 
3 The Brand Development Fund Fee is currently $500 per month.  
4 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per 
month. 
5 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This Outlet spent 
less than the required amount during the 2026 Reporting Period, as set forth in Disclosed Expenses. As such, we have made 
an adjustment for local marketing in the amount of the difference. 
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Table 4 
Company Owned Outlet: Frisco, Texas 

Gross Sales and Disclosed Expenses Information 
2026 Reporting Period 1 

 
  Total %2 
Gross Sales  $507,715 100.0% 
Less:    

Direct Labor Cost  ($196,237) 38.7% 
Direct Gross Profit  $311,478 61.3% 
Less: Disclosed Expenses    

Rent & Occupancy  ($71,783) 14.1% 
Local Marketing & Advertising  ($22,592) 4.4% 
Insurance  ($4,825) 1.0% 
Utilities, Telephone & Internet  ($6,099) 1.2% 
Software, CRM & Subscriptions  ($8,190) 1.6% 
Studio Supplies & Amenities  ($20,751) 4.1% 
Repairs, Maintenance & Cleaning  ($3,858) 0.8% 
Professional, Bank & License Fees  ($2,070) 0.4% 

Direct Gross Profit Less Disclosed Expenses  $171,310 27.6% 
Less: Franchise Related Expenses    

Royalty Fee3  ($34,800) 6.9% 
Brand Development Fund Fee4  ($4,800) 0.9% 
Technology Fee5  ($0) 0.0% 
Local Marketing6  ($0) 0.0% 

Direct Gross Profit Less Disclosed Expenses and Franchisee Related 
Expenses 

 $131,710 25.9% 

 
Notes to Table:  
1 This Outlet began operations on July 19, 2025. 
2 “%” represents the percentage of total Gross Sales. 
3 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This Outlet 
was within the first 12 months of operations. As such, this table reflects a Royalty Fee of $2,900 per month. 
4 The Brand Development Fund Fee is currently $500 per month.  
5 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per 
month. 
6 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This Outlet spent 
more than the required amount during the 2026 Reporting Period, as set forth in Disclosed Expenses. As such, we do not 
make an adjustment for local marketing.  
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ANALYSIS OF RESULTS OF FRANCHISE OUTLETS 
 
During our Fiscal Year ending September 30, 2025, we did not have any open Franchise Outlets. However, 
during the 2026 Reporting Period, three Franchise Outlets commenced operations: (1) Melissa, Texas, 
which commenced operations on March 28, 2026; (2) Flower Mound, Texas, which commenced operations 
on January 17, 2026; and (3) Coppell, Texas, which commenced operations on December 6, 2025. 
 
In Tables 5, 6 and 7 below, we provide financial data regarding our Franchise Outlets during the 2026 
Reporting Period.  In Tables 8, 9 and 10 below, we provide additional information regarding our Franchise 
Outlets during the 2026 Reporting Period, alongside data for our Company Owned Outlets during the 2026 
Reporting Period). 
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Table 5 
Franchise Outlet: Melissa, Texas 

Gross Sales and Disclosed Expenses Information 
Partial 2026 Reporting Period 1 

 
 Apr 2026 May 2026 Jun 2026 Total %2 
Gross Sales $125,541 $125,035 $123,977 $374,553 100.0% 
Less:      
       Direct Labor Cost ($29,715) ($32,619) ($38,154) ($100,488) 26.8% 
Direct Gross Profit $95,826 $92,416 $85,823 $274,065 73.2% 

Less: Disclosed Expenses      
Rent & Occupancy ($8,428) ($8,068) ($7,685) ($24,181) 6.5% 
Local Marketing & Advertising ($0) ($0) ($0) ($0) 0.0% 
Insurance ($308) ($308) ($308) ($924) 0.2% 
Utilities, Telephone & Internet ($356) ($463) ($184) ($1,003) 0.3% 
Software, CRM & Subscriptions ($1,623) ($1,297) ($549) ($3,469) 0.9% 
Studio Supplies & Amenities ($2,073) ($254) ($1,294) ($3,621) 1.0% 
Repairs, Maintenance & Cleaning ($1,993) ($550) ($950) ($3,493) 0.9% 
Professional, Bank & License Fees ($0) ($0) ($0) ($0) 0.0% 

Direct Gross Profit Less Disclosed 
Expenses $81,045 $81,476 $74,853 $237,374 63.4% 

Less: Franchise Related Expenses      
Royalty Fee3 ($2,900) ($2,900) ($2,900) ($8,700) 2.3% 
Brand Development Fund Fee4 ($500) ($500) ($500) ($1,500) 0.4% 
Technology Fee5 ($0) ($0) ($0) ($0) 0.0% 
Local Marketing6 ($1,000) ($1,000) ($1,000) ($3,000) 0.8% 

Direct Gross Profit Less Disclosed 
Expenses and Franchisee Related 
Expenses 

$76,645 $77,076 $70,453 $224,174 59.9% 

 
Notes to Table:  
1  This Outlet first opened for business on March 28, 2026. As such, we do not have data for the full 2026 Reporting Period. 
2 “%” represents the percentage of total Gross Sales. 
3 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This Outlet was 
within the first 12 months of operations. As such, this table reflects a Royalty Fee of $2,900 per month. 
4 The Brand Development Fund Fee is currently $500 per month.  
5 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per 
month. 
6 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This adjustment 
reflects the difference between the local marketing requirement in Item 6 of this Disclosure Document and the marketing 
expenses of this Outlet disclosed in Disclosed Expenses. For purposes of this table, we have attributed 1/12 of the yearly local 
requirement to each month.   
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Table 6 
Franchise Outlet: Flower Mound, Texas 

Gross Sales and Disclosed Expenses Information 
Partial 2026 Reporting Period 1 

  
Feb 2026 

 
Mar 2026 

 
Apr 2026 

 
May 2026 

 
Jun 2026 

 
Total 

 
%2 

Gross Sales $40,035 $38,209 $37,316 $37,614 $37,999 $191,174 100.0% 
Less:        
       Direct Labor Cost ($7,705) ($14,520) ($11,535) ($12,150) ($13,160) ($59,070) 30.9% 
Direct Gross Profit $32,330 $23,689 $25,781 $25,464 $24,839 $132,104 69.1% 

Less: Disclosed Expenses        
Rent & Occupancy ($0) ($3,104) ($5,204) ($5,204) ($5,204) ($18,716) 9.8% 
Local Marketing & Advertising ($4,880) ($689) ($2,516) ($2,926) ($3,015) ($14,025) 7.3% 
Insurance ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 
Utilities, Telephone & Internet ($85) ($416) ($441) ($502) ($490) ($1,933) 1.0% 
Software, CRM & Subscriptions ($377) ($961) ($674) ($667) ($291) ($2,971) 1.6% 
Studio Supplies & Amenities ($674) ($99) ($173) ($129) ($227) ($1,302) 0.7% 
Repairs, Maintenance & Cleaning ($0) ($0) ($92) ($0) ($0) ($92) 0.0% 
Professional, Bank & License Fees ($0) ($2) ($427) ($2) ($0) ($430) 0.2% 

Direct Gross Profit Less Disclosed 
Expenses $26,314 $18,418 $16,254 $16,034 $15,612 $92,635 48.5% 

Less: Franchise Related Expenses        
Royalty Fee3 ($2,900) ($2,900) ($2,900) ($2,900) ($2,900) ($14,500) 7.6% 
Brand Development Fund Fee4 ($500) ($500) ($500) ($500) ($500) ($2,500) 1.3% 
Technology Fee5 ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 
Local Marketing6 ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 

Direct Gross Profit Less Disclosed 
Expenses and Franchisee Related 
Expenses 

$22,914 $15,018 $12,854 $12,634 $12,212 $75,635 39.6% 

 
Notes to Table:  
1  This Outlet first opened for business on January 17, 2026. As such, we do not have data for the full 2026 Reporting Period. We also do not 
disclose data for January 2026, since this Outlet was not open during the entire month of January 2026.  
2 “%” represents the percentage of total Gross Sales. 
3 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This table reflects a Royalty Fee 
of $2,900 per month. 
4 The Brand Development Fund Fee is currently $500 per month.  
5 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per month. 
6 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness Studio. This adjustment reflects the difference 
between the local marketing requirement in Item 6 of this Disclosure Document and the marketing expenses of this Outlet disclosed in Disclosed 
Expenses. This Outlet spent more than the required amount during the months reported in this table, as set forth in Disclosed Expenses. As such, 
we do not make an adjustment for local marketing. 
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Table 7 
Franchise Outlet: Coppell, Texas 

Gross Sales and Disclosed Expenses Information 
Partial 2026 Reporting Period 1 

 
 
 

Jan 
2026 

Feb 
2026 

Mar  
2026 

Apr 
2026 

May 
2026 

Jun 
2026 Total %2 

Gross Sales $25,884 $28,576 $29,788 $29,525 $29,248 $26,801 $169,822 100.0% 
Less:         
       Direct Labor Cost ($7,325) ($9,170) ($11,920) ($9,195) ($8,925) ($10,825) ($57,360) 33.8% 
Direct Gross Profit $18,559 $19,406 $17,868 $20,330 $20,323 $15,976 $112,462 66.2% 

Less: Disclosed Expenses         
Rent & Occupancy ($6,163) ($7,329) ($7,288) ($7,329) ($7,329) ($7,329) ($42,765) 25.2% 
Local Marketing & Advertising ($2,865) ($3,543) ($7,243) ($3,093) ($5,358) ($5,928) ($28,028) 16.5% 
Insurance ($0) ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 
Utilities, Telephone & Internet ($492) ($350) ($693) ($474) ($441) ($420) ($2,869) 1.7% 
Software, CRM & 
Subscriptions ($763) ($1,009) ($499) ($925) ($661) ($1,021) ($4,877) 2.9% 

Studio Supplies & Amenities ($0) ($201) ($121) ($273) ($130) ($171) ($896) 0.5% 
Repairs, Maintenance & 
Cleaning ($87) ($87) ($87) ($0) ($173) ($0) ($433) 0.3% 

Professional, Bank & License 
Fees ($5) ($0) ($4) ($427) ($2) ($3) ($440) 0.3% 

Direct Gross Profit Less Disclosed 
Expenses $8,184 $6,887 $1,933 $7,809 $6,229 $1,104 $32,154 18.9% 

Less: Franchise Related Expenses         
Royalty Fee3 ($2,900) ($2,900) ($2,900) ($2,900) ($2,900) ($2,900) ($17,400) 10.2% 
Brand Development Fund Fee4 ($500) ($500) ($500) ($500) ($500) ($500) ($3,000) 1.8% 
Technology Fee5 ($0) ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 
Local Marketing6 ($0) ($0) ($0) ($0) ($0) ($0) ($0) 0.0% 

Direct Gross Profit Less Disclosed 
Expenses and Franchisee Related 
Expenses 

$4,784 $3,487 ($1,467) $4,409 $2,829 ($2,296) $11,754 6.9% 

 
Notes to Table:  
1  This Outlet first opened for business on December 6, 2025. As such, we do not have data for the full 2026 Reporting Period. We also do 
not disclose data for December 2025, since this Outlet was not open during the entire month of December 2025.  
2 “%” represents the percentage of total Gross Sales. 
3 The Royalty Fee is $2,900 per month during the first 12 months of operation and $3,500 per month thereafter. This table reflects a Royalty 
Fee of $2,900 per month. 
4 The Brand Development Fund Fee is currently $500 per month.  
5 The Technology Fee is currently $0 per month but we reserve the right to increase the Technology Fee to up to $750 per month. 
6 You must spend not less than $12,000 per year  on the local marketing of your inLIFE Wellness studio. This adjustment reflects the 
difference between the local marketing requirement in Item 6 of this Disclosure Document and the marketing expenses of this Outlet 
disclosed in Disclosed Expenses. This Outlet spent more than the required amount during the months reported in this table, as set forth in 
Disclosed Expenses. As such, we do not make an adjustment for local marketing. 
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