GHC and you will provide notice of any claim or
dispute with basis for such claim, along with
proposed dates for both GHC and you to meet in
person and to discuss such claim or dispute. If we
fail to resolve such claim within 60 days of the
notice, then either we or you may pursue mediation
and arbitration (subject to state law). Prior to
] ) o ) proceeding to arbitration, we or you will have the
u. D1sput§ resolution by arbitration or Section 19.1, 19.2, right to submit to mediation in Philadelphia, PA

mediation. and 19.3 under the mediation rules of the American
Arbitration Association then in effect. All disputes
not resolved by negotiation or mediation, and not
seeking emergency relief, are subject to arbitration
in Philadelphia, PA. We and you will bear our own
costs of arbitration and/or mediation, as applicable
(e.g., lawyers, travel and similar expenses) and we
and you must equally share arbitration expenses
(e.g., arbitrator fee, room expense, and similar
expenses).

All lawsuits must be brought before the United
States District Court for the Eastern District of
Pennsylvania, except for GHC actions for

V. Choice of forum. Section 19.4.3 injunctive relief (subject to state law). You
consent to the personal jurisdiction and venue of
the Eastern District of Pennsylvania.

w. Choice of law. Section 21.8 Pennsylvania law applies (subject to state law).

ITEM 18

PUBLIC FIGURE

There is currently no compensation or other benefit given or promised to a public figure arising, in whole
or in part, from the use of a public person in our name, logo or the Franchise, or the endorsement or
recommendation of the Franchise by a public figure in advertisements. Use of public images, photos, names,
articles, publications, content, etc. is only allowed with GHC’s express written permission obtained in
advance.

You have the right to use the name of a public figure in your promotional efforts or advertising only with
our prior written approval. Any photo usage of clients or others for media opportunities must have written
releases executed by such individuals or their respective guardians on file prior to usage.

There are no public figures involved in our actual management or control.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or company-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
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a particular location or under particular circumstances.

Background

This Item presents historical data relating to Gross Receipts reported by certain of our Agency Model
franchisees (each, a “Franchised Location) and our Agency Model affiliate-owned outlets (each, an
“Affiliate-Owned Location™). This data was collected from January 1, 2025, through December 31, 2025
(the “Measurement Period”). The Franchised Locations and Affiliate-Owned Locations included in this
Item operate businesses substantially similar to the business being offered in this Franchise Disclosure
Document. Because the Franchised Locations are granted the right to provide services in a specific territory
rather than at a specific outlet or location, we refer to each outlet as a “territory” in this Item 19. The
franchised territories included in this Item 19 have been divided into 4 groups: (a) territories operated by
franchisees who only operate a single territory; (b) territories operated by franchisees who operate multiple
territories; (c) the top and bottom territories operated by franchisees; and (d) territories operated by
franchisees by the number of years in the system. We have not audited this information, nor independently
verified the information received from franchisees.

Part I of this Item sets forth the Average, Median, high, and low Gross Receipts earned by 59
Franchised Locations operating in a total of 112 territories during the entire Measurement Period. Excluded
from Part [ are (i) 22 territories that opened during the 2025 calendar year and weren’t open the entire
calendar year, and (ii) one Franchised Locations operating in one territory that ceased operations during the
Measurement Period.

Part II of this Item sets forth the Average, Median, high, and low Gross Receipts earned by 23
Franchised Locations that each operate in a single territory. Excluded from Part II of this Item 19 Item are:
(1) 22 Franchised Locations that each operate in 1 Territory that opened during the Measurement Period and
were not otherwise open the entire Measurement Period; (ii) 23 Franchised Locations that each operate in
two territories; (iii) nine Franchised Locations that each operate in three territories; (iv) 4 Franchised
Locations that each operate in four territories; (vi) five Affiliate-Owned Locations operating in a total of 11
territories; and (vii) one Franchised Location operating in one territory that ceased operations during the
Measurement Period.

Part III of this Item sets forth the Average, Median, high, and low Gross Receipts earned by 36
Franchised Locations that each operate in more than one territory, representing a total of 89 territories.
Excluded from Part III of this Item are: (i) 22 Franchised Locations that each operate in one territory that
opened during the Measurement Period; (ii) 23 Franchised Locations that each operate in one territory; (iii)
five Affiliate-Owned Locations operating in a total of 11 territories; and (iv) one Franchised Location
operating in one territory that ceased operations during the Measurement Period.

Part IV of this item sets forth the Average, Median, high, and low Gross Receipts for the top 30
Franchised Locations and the bottom 29 Franchised Locations. This includes 23 Franchised Locations that
operate in a single territory, 23 Franchised Locations that operate in two territories, nine Franchised
Locations that operate in three territories, and four Franchised Locations that operate in four territories.
Part IV also includes the 59 Franchised Locations shown by quartile. Excluded from Part IV were: (i) five
Affiliate-Owned locations that operate in a total of 11 territories; (ii) one Franchised Location operating in
one territory that ceased operations during the Measurement Period; and (iii) 22 Franchised Locations that
each operate in 1 territory that opened during the Measurement Period and were not otherwise open the
entire Measurement Period.

Part V of this item sets forth Average and Median Gross Receipts by the number of years in
operation. Years of operations are: 1-3, 3-6, 6-15, 15-20, 20+ years. This includes 23 single territory
locations, 23 two territory locations, 9 three territory locations and 4 four territory locations. Excluded were:
(1) 5 Affiliate-Owned locations with a total of 11 territories; (ii) one Franchised Location operating in one
territory that ceased operations during the Measurement Period; and (iii) 22 Franchised Locations that each
operate in one territory that opened during the Measurement Period. Also included is Year 1 to Year 5 ramp.
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This includes all territories open at least 12 months but not more than 60 months. This excludes 22
territories that opened during the 2025 calendar year and weren’t open the entire calendar year as well as
one Franchised Location operating in one territory that ceased operations during the Measurement Period.

Part VI of this Item sets forth the Average, Median, high, and low Gross Receipts earned by five
Affiliate-Owned Locations operating in a total of 11 territories. Excluded from Part IV of this Item are (i)
23 Franchised Locations that each operate in one territory, (ii) 22 Franchised Locations that each operate
in one territory that opened during the Measurement Period, (iii) 23 Franchised Locations that each operate
in two territories, (iv) nine Franchised Locations that each operate in three territories, (v) 4 Franchised
Locations that each operate in four territories, and (vi) one Franchised Location operating in one territory
that ceased operations during the Measurement Period.

Part I: Average, Median, High and Low Gross Receipts Earned by
All Franchised Locations During the Measurement Period
Number of | Number of Average Median Highest Lowest Number and % Var 2025
Franchised | Territories Gross Gross Gross Gross Percentage That vs. 2024
Locations Receipt Receipts Receipts Receipts | Met or Exceeded
the Average
59 112 $2,048,633 $1,492,691 $9,559,723 $61,937 23 or (39%) 13%
The territories included in Part I have populations ranging between 78,475 and 1,801,112 with a Median
population of 424,145.
Part IT: Average, Median, High and Low Gross Receipts Earned by
Franchised Locations Operating in One Territory
During the Measurement Period
Number Average Median Gross Receipts Highest Gross Lowest Gross | Number | %Var
of Gross Receipts Receipts that Met | 2025
Owners Receipt or VS.
Exceeded | 2024
the
Average
23 $1,379,078 $707,699 $5,178,426 $61,937 9 or 21%
(39%)

The territories included in Part II have populations ranging between 77,784 and 966,052 with a median
territory population of 407654. There were four locations excluded they were not open for the full 2025
calendar year.
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Part I1I: Average, Median, High and Low Gross Receipts Earned by
Franchised Locations Operating in Multiple Territories
During the Measurement Period
Number | Number of | Average Median Highest Lowest Number that % Var
of Territories Gross Gross Gross Gross Met or 2025 vs.
Owners Owned Receipt Receipts Receipts Receipts Exceeded the 2024
Average
4 4 $3,975,486 $3,820,950 $5,247,109 $3,012,936 2 or 20% 17%
9 3 $2,477,080 $2,293,238 $5,655,919 $1,004,252 4 or 44% -4%
23 2 $2,215,430 $1,283,186 $9,559,723 $264,405 8 or 35% 15%
The territories included in Part III have populations ranging between 122,112 and 1,741,001 with a
median territory population of 413,926.
PartIV: Top & Bottom Franchised Locations (59 Total)
Top 30 Franchised Locations 2025
Highest Gross Receipt $9,559,723
Lowest Gross Receipt $1,347,173
Average Gross Receipt $3,310,736
Median Gross Receipt $2,705,425
Bottom 29 Franchised Locations 2025
Highest Grossing $2,591,007
Lowest Grossing $61,937
Average Gross Receipt $743,009
Median Gross Receipt $524,106
Franchised Location Revenue by Quartile
# of Average Median Lowest Highest # Above | % Above | % Var
Owners Revenue Revenue Average | Average | 2025v.
2024
1* Quartile 15 $4,559,826 | $3,598,181 | $2,504,164 | $9,559,723 5 33% 12%
2" Quartile 15 $2,061,646 | $1,864,860 | $1,347,173 | $4,684,178 6 40% 11%
3" Quartile 15 $1,025,360 | $1,004,252 | $512,634 | $2,363,434 7 47% 10%
4™ Quartile 14 $440,491 $246,776 $61,937 $2,591,007 4 29% 51%
40
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Part V: All Franchised Locations by Time in the System
Franchise Locations by Time in the System
Average # Above | % Above | % Var2025
StartYear [End Year Revenue Median Revenue Lowest Highest Avg Avg vs 2024
1 3| $ 345,714 | $ 264,405 | $ 128,874 | $ 707,699 5 38% 413%
3 6/$ 1,824,003 |$ 1,110,397 | $ 61,937 | $ 4,684,178 2 33% 25%
6 15| $ 2,583,857 |$ 2,265,089 | $ 465,449 |$ 9,440,774 6 32% 8%
15 20($ 2,007,772 |$ 1,708,320 | $ 425,552 | $ 4,188,894 2 50% 24%
20+ $ 2,841,570 |$ 2,293,238 |$ 802,200 ($ 9,559,723 7 41% 5%
Year 1 through 5 Ramp
Average Median
New Franchisees Open at least 1 Year 23 Owners $ Chg vs Prior % Chg vs Prior 23 Owners $ Chg vs Prior % Chg vs Prior

Year 1 Average 236,326 N/A N/A 216,990 N/A N/A

New Franchisees Open at least 2 years 9 Owners 9 Owners

Year 1 Average 262,563 261,417

Year 2 Average 679,264 416,701 159% 626,298 364,881 140%

New Franchisees Open at least 3 years 6 Owners 6 Owners

Year 1 Average 300,061 314,217

Year 2 Average 799,134 499,073 166% 670,507 356,291 113%

Year 3 Average 1,165,687 366,554 46% 976,112 305,604 46%

New Franchisees Open at least 4 years 5 Owners 5 Owners

Year 1 Average 304,973 352,933

Year 2 Average 816,017 511,044 168% 626,298 273,365 77%

Year 3 Average 1,134,516 318,499 39% 940,165 313,867 50%

Year 4 Average 1,468,945 334,429 29% 1,111,279 171,113 18%

New Franchisees Open at least 5 years 3 Owners 3 Owners

Year 1 Average 276,547 352,933

Year 2 Average 568,710 292,163 106% 523,906 170,973 48%

Year 3 Average 721,511 152,801 27% 724,122 200,216 38%

Year 4 Average 911,325 189,814 26% 907,361 183,239 25%

Year 5 Average 1,113,502 202,178 22% 1,194,561 287,200 32%

Part VI: Average, Median, High and Low Gross Receipts Earned by
Affiliate-Owned Locations During the Measurement Period
Affiliate-Owned Number of Territories | Total Gross Receipts Gross Margin % Var 2025 v.
Location 2024
1 2 $4,364,021 49% 12%
2 5 $3,480,384 51% 11%
3 2 $2,725,026 52% 18%
4 1 $1,189,594 51% 18%
5 1 $1,809,075 53% 42%
Average $246,693 $2,713,620 51% 17%
Median $247,730 $2,725,026 51% -

The territories included in Part VI have populations ranging between 297,415 and 2,167,710.
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General Notes to Item 19:

1. “Gross Receipts” is defined as the aggregate of all monies received by a franchisee as a result of the
provision of all Services and goods provided by the franchise during the preceding reporting period.
Gross Receipts do not include the amount of any applicable sales tax imposed by and paid to any federal,
state, municipal, or other governmental authority. Gross Receipts do not include Client reimbursements
to franchisee for actual expenses (e.g. mileage) paid by franchisee on behalf of a Client. Also excluded
from Gross Receipts are adjustments, including corrections of errors in billings and other reductions in
billings given in order to develop and maintain Client relations and goodwill.

2. The term “Average,” which is also known as the “mean,” means the sum of all data points in a set,
divided by the number of data points in that set.

3. The term “Median,” means the data point that is in the center of all data points used. That number is
found by examining the total number of data points and finding the middle number in that set. In the
event the number of data points is an odd number, the median will be the center number. If the dataset
contains an even number of data points, the median is reached by taking the two numbers in the middle,
adding them together, and dividing it by two.

4. The term “Gross Margin,” means total sales divided by caregiver pay.

5. The information in this Item 19 does not contain any information concerning the operating costs and
expenses (other than gross margin) that you will incur in operating your franchised business. We
recommend that you make your own independent investigation to determine whether or not the
franchise may be profitable to you. We strongly suggest that you consult your financial advisor or
personal accountant concerning financial projections and federal, state and local income taxes and any
other applicable taxes that you may incur in operating a franchised business.

6. Written substantiation for the financial performance representation will be made available to you upon
reasonable request.

7. Some outlets have earned this amount. Your individual results may differ. There is no assurance
that you’ll earn as much.

Other than what is represented in this Item 19, we do not make any representations about a franchisee’s
future financial performance or the past financial performance of company-owned or franchised outlets.
We also do not authorize our employees or representatives to make any such representations either orally
or in writing. If you are purchasing an existing outlet, however, we may provide you with actual records of
that outlet. If you receive any other financial performance information or projections of your future income,
you should report it to the franchisor’s management by contacting Steven Turner at 510 East Township
Line Road, Suite 210, Blue Bell, PA 19422 or 215-987-4878; the Federal Trade Commission; and the
appropriate state regulatory agencies.

ITEM 2
OUTLETS AND FRANCHISEE INFORMATION

In 2016 we began offering franchises for new Agency Business Model outlets. Many existing Registry
Business Model franchisees have been or will be offered the opportunity to formally convert to the Agency
Business Model, and some have already done so. In this Item 20, we separately identify those outlets
operating under the Registry Business Model and the Agency Business Model (the franchise offering
described in this Franchise Disclosure Document). An outlet that converted from the Registry Business
Model to the Agency Business Model is listed as having “ceased operations” in the Registry Model tables,
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