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Conversion 
Addendum

Section

Attachment 
K to 
Franchise 
Agreement

Studio Barre franchisees that sign our franchise agreement in 
connection with re-branding their studios as barre3® studios 
must sign a form of our conversion addendum, which will 
include the specific terms offered to Studio Barre franchisees 
described in this disclosure document, as well a mutual release of 
claims related to the Studio Barre franchise agreement.

Summary

ITEM 18
PUBLIC FIGURES

We do not use any public figure to promote our franchises.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document.  Financial performance
information that differs from that included in Item 19 may be given only if:  (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance
at a particular location or under particular circumstances.

Overview

Provided in this Item 19, is Gross Revenue (defined below) data from franchisee-owned outlets and
company-owned outlets operating in the U.S. from February 1, 20242025 to January 31, 20252026 (the
“Reporting Period”). The data used for the calculations presented in this Item 19 was collected from the
point of sale software system we require franchisees to use and use ourselves.  The figures reported to our
point of sale system by franchisees have not been audited.

There were 132165 franchisee-owned outlets open in the U.S. during some or all of the Reporting Period.
Charts 1(a), 1(c), 1(d), and 2 include data on the 122145 franchisee-owned outlets that were open all 12
months of the Reporting Period, and excludes 1020 franchisee-owned outlets that operated their studios
for less than 12 months in the Reporting Period either due to the fact that these outlets either opened,
temporarily closed, or permanently closed during the Reporting Period. The number of franchisee-owned 
outlets that closed during the Reporting Period was 6, including 0 outlets that closed after being open less 
than 12 months.

There were 6 company-owned outlets open and operating in the U.S. during some or all of the Reporting
Period. Charts 1(b) and 2 include data on the 56 company-owned outlets that were open all 12 months of
the Reporting Period. The number of company-owned outlets that closed during the Reporting Period was 
0, and 0 outlets closed after being open less than 12 months.

All franchisee-owned outlets and company-owned outlets for which data is presented in this Item 19 are
called “Reporting Units.”

Provision

x.
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Gross Revenue

Gross Revenues means the total of all receipts derived from all sales of products or services at or through
a Reporting Unit; insurance claims for lost profits to the extent a claim is paid by the insurer; and all other
products and services sold or provided by or through the Reporting Unit, whether the receipts are
evidenced by cash, credit, checks, gift certificates, scrip, payment coupons, services, property or other
means of exchange.

Gross Revenue does not include: the amount of any tax imposed by any governmental authority directly
on sales collected from customers, provided that the amount of any such tax is shown separately and in
fact paid by the Reporting Unit to the appropriate governmental authority. Gross Revenues are deemed
received by a Reporting Unit at the time the services or products from which they were derived,
delivered, or rendered or at the time the relevant sale takes place, whichever occurs first, regardless of
whether final payment (e.g., collection on a customer’s personal check) actually has been received by the
Reporting Unit.

Gross Revenue data used for purposes of the calculations presented in this Item 19 was obtained for each
Reporting Unit from our required point-of-sale software system.  However, assumptions were made for 
franchisees who own more than one outlet, because our required point of sale software system aggregates 
revenue generated from online sales across all outlets under common ownership.  To attribute Gross 
Revenue for a Reporting Unit owned by a franchisee who owns multiple Reporting Units, the combined 
revenue attributed to service (not product) revenue for all Reporting Units under such common ownership 
was multiplied by the percentage of customers attending classes at the particular Reporting Unit relative 
to the total number of customers attending classes at all commonly owned Reporting Units during the 
Reporting Period; the product of that equation was then attributed to the Reporting Unit.

Because franchisee-owned Reporting Units may have one or two classrooms, charts 1(a) first report
figures for those Reporting Units with one classroom, then for those Reporting Units with two
classrooms, and then for all Reporting Units combined.  Of these Reporting Units with one classroom, the
student capacity of such classrooms ranges from 18 to 31 per class.  Of these Reporting Units with two
classrooms, the student capacity in the first classroom ranges from 23 to 30 per class and the student
capacity in the second classroom ranges from 8 to 15 per class; however, many studios were not operating
the second classroom during the reporting period.
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Chart 1a:  Gross Revenue for Franchisee-Owned Reporting Units in the Reporting Period
The following chart displays the monthly average Gross Revenue, median Gross Revenue, minimum Gross Revenue, and maximum Gross Revenue for
the franchisee-owned Reporting Units during the Reporting Period.  The chart also displays the number and percentage of franchisee-owned Reporting
Units within the group that achieved or surpassed the reported average Gross Revenue during the particular Reporting Period month.  The average
Gross Revenue (annualized) for all franchisee-owned Reporting Units during the Reporting Period was nearly $414,000433,000 and represents a 109%
increase over the prior 12 months.
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Chart 1b:  Gross Revenue for Company-Owned Reporting Units in the Reporting Period
The following chart displays the monthly average Gross Revenue, median Gross Revenue, minimum Gross Revenue, and maximum Gross Revenue for
company-owned Reporting Units during the Reporting Period. (company-ownedCompany-owned Reporting Units do not have any two room studios
that operated during the Reporting Period).  The chart also displays the number and percentage of company-owned Reporting Units that achieved or
surpassed the reported average Gross Revenue during the particular Reporting Period month.  The average Gross Revenue (annualized) for all
company-owned Reporting Units during the Reporting Period was nearly $797,000784,000 and represents a 112% increasedecrease over the prior 12
months.
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Chart 1c:  Gross Revenue for Franchisee-Owned Fully Scheduled Qualified Studios in the Reporting Period
The following chart displays the monthly average Gross Revenue, median Gross Revenue, and a range of minimum to maximum Gross Revenue for all
franchise-owned Reporting Units separated by the number of classes offered during a particular calendar month.  A Reporting Unit is considered a
Fully Scheduled Qualified Studio if they scheduled at least 140 classes during the respective calendar month.  A Reporting Unit that schedules fewer
than 140 classes during the respective calendar month is considered a Minimally Scheduled Qualified Studio.  The chart also displays the number and
percentage of Reporting Units that achieved or surpassed the reported average Gross Revenue during the particular Reporting Period month.
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Company-Owned Reporting Units

Total

56 6160% 3233%

Number of
Reporting

Units

7%
Franchisee-Owned Reporting Units

100%

Chart 1d:  Gross Revenue for Franchisee-Owned Reporting Units by Revenue Quartile
The following chart displays the average Gross Revenue, median Gross Revenue, and a range of 
minimum to maximum Gross Revenue for all franchise-owned Reporting Units during the reporting 
period sorted into four (4) Revenue quartiles, with the 1st, 2nd, and 4th quartiles each comprising of 36 
Units, and the 3rd quartile comprising 37 Units.

Chart 2:  Gross Revenue Category as Percentage of Total Gross Revenue for Reporting Units in the
Reporting Period
We categorize revenue generated from the sale of services and products at studios in three categories:
“non-recurring service revenue,” “recurring service revenue” and “retail revenue.” Chart 2 reports the
percentage of each revenue category as compared with the total Gross Revenue receipts for both
franchisee-owned and company-owned during the Reporting Period.

Recurring service revenue means receipts from the sale of services that are sold on a membership basis
(e.g. monthly membership) where those memberships automatically renew upon expiration.
Non-recurring service revenue means receipts for the sale of classes that are not sold on an automatically
recurring basis (e.g. individual class sales). Retail revenue means the sale of retail products at the studio
(e.g. athletic apparel). To calculate the percentages reported in Charts 2, the amount of Gross Revenue
generated in each revenue category was divided by the total revenue for the appropriate group of
Reporting Units.

122145

All Reporting Units

Recurring
Service

Revenue

127151

6870%

6769% 26%

25%

75%

Non-Recurrin
g Service
Revenue

100%

75%

Some outlets have sold the amounts disclosed in this Item 19.  Your individual results may vary.
There is no assurance that you will earn as much.

We will provide written substantiation for these financial performance representations to you upon
reasonable request.

100%
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Company – 
Owned1

2024

20222025

Other than the preceding financial performance representation, we do not make any financial performance
representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we may
provide you with the actual records of that outlet. If you receive any other financial performance
information or projections of your future income, you should report it to the franchisor’s management by
contacting Harper Kalin, Vice President of Operations, B3 Franchising LLC, 25 N. Shaver Street,
Portland, Oregon 97227, the Federal Trade Commission, and the appropriate state regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
System-wide Outlet Summary

For Years 20222023 to 20242025

65

126

65

132

0

151

Outlets at the
Start of the Year

Company – 
Owned1

+25

2023

126

6 6 0

Franchised 
International 
(including Puerto 
Rico)

-6

20222025

2024

Outlets at the
End of the Year

6

91492

6 0

8166

Total Outlets

-1+17

20222025

Franchised Outlets 
US

1476 1406

Net Change

-70

Franchised 
International 
(including Puerto 
Rico)

2023

Total Outlets

2023

2023

Outlet Type

140

8

137

126

-3

5 -3

2024

126

137 162 +25

0

2024

2025

Franchised Outlets 
US

1602

5

177 +17

5

1Outlets owned by our affiliates, B3 Studios, B3 PDX, LLC, and B3 NYC Holdings LLC.

2 Outlets at Start of Year for 2025 has been corrected to account for miscalculations in 2024 count.

Year

0

2022


