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Provision 
Section in 

Development 
Agreement

Summary 

v. Choice of forum Section 9 Subject to applicable state laws, you and your 
Owners must, and we may, bring claims in federal or 
state courts located in Chicago, Illinois (or the city in 
which our principal place of business is then located, 
if we no longer have an office in Chicago). 

w. Choice of law Section 9 Subject to applicable state laws, Illinois law applies, 
without regard to Illinois conflict-of-laws rules. 

ITEM 18. PUBLIC FIGURES 

We do not use any public figure to promote our Franchises, but may do so in the future. 

ITEM 19. FINANCIAL PERFORMANCE REPRESENTATIONS 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or 
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a 
reasonable basis for the information, and if the information is included in the Disclosure Document.  
Financial performance information that differs from that included in Item 19 may be given only if: (1) 
a franchisor provides the actual records of an existing outlet you are considering buying; or (2) a 
franchisor supplements the information provided in this Item 19, for example, by providing 
information about possible performance at a particular location or under particular circumstances. 

As of December 31, 2025, there were 28 franchised Studios and 3 Affiliate-Owned Studios 
open and in operation in the United States.  Of the 28 franchised Studios, 15 were not open for at 
least 12 full months as of December 31, 2025 and therefore were excluded altogether from this 
financial performance representation.  In addition, 2 franchised Studios were excluded from this 
financial performance representation because they did not properly report their financial results to 
us for the period from January 1, 2025 through December 31, 2025 (the “Covered Period”) and 1 
franchised Studio was excluded from this financial performance representation because it ceased 
full-time operations during the Covered Period.  The remaining 10 franchised Studios operated for 
at least 12 full months as of December 31, 2025, properly reported their financial results to us, and 
operated on a full-time basis for the entire Covered Period (the “Qualified Franchised Studios”).  
No Affiliate-Owned Studios closed during the Covered Period.  No Affiliate-Owned Studios were 
excluded from Part I of this financial performance representation.  All 3 of the Affiliate-Owned Studios 
were open for at least 12 full months as of December 31, 2025 and operated on a full-time basis for 
the entire Covered Period (the “Qualified Affiliate-Owned Studios” and, together with the Qualified 
Franchised Studios, the “Qualified Studios”). 

There are no material financial or operational characteristics of the Qualified Affiliate-Owned 
Studios that we reasonably anticipate to differ from operational franchise outlet, except that the 
Qualified Affiliate-Owned Studios are all located in high cost of living areas, which may result in 
increased Gross Revenue and increased costs for those Affiliate-Owned Studios as compared to 
franchised Studios located in areas with lower costs of living.   

We define Gross Revenue in this Item 19 the same way we define it in Item 6.  “Gross 
Revenue” means all revenue that the Studio receives or otherwise derives from operations, whether 
from cash, check, credit or debit card, gift card or gift certificate, or other credit transactions, including 
any implied or imputed Gross Revenue from any business interruption insurance and promotional 
allowances or rebates paid in connection with the Studio’s purchase of products or supplies or the 
Studio’s referral of customers.  Gross Revenue does not include (i) any bona fide returns and credits 
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that are actually provided to customers; (ii) any sales or other taxes that the Studio collects from 
customers and pays directly to the appropriate taxing authority; and (iii) the face value of coupons or 
discounts that customers redeem.  The Studio may not deduct payment provider fees (i.e., bank or 
credit card company fees and gift card vendor fees) from its Gross Revenue calculation.  

PART I 

Part I of this financial performance representation provides the following data for the Qualified 
Studios during the Covered Period: (i) the monthly Gross Revenue; (ii) the monthly Membership 
Attrition (defined below); and (iii) the annual Revenue Mix (defined below).  

“Membership Attrition” means the percentage of active Qualified Studio memberships that 
terminate and are not renewed during the applicable calendar month.  Membership Attrition is 
calculated by dividing (i) the total number of Studio memberships whose paid terms expired and 
were not renewed during the applicable calendar month by (ii) the total number of active Studio 
memberships as of the first day of such calendar month.  For purposes of this calculation, Studio 
memberships obtained through third-party insurance or wellness programs are excluded from both 
the numerator and denominator.  

“Revenue Mix” means the percentage of the Qualified Studios’ annual Gross Revenue 
derived from certain categories during the Covered Period.   

Revenue Mix Categories 

“Membership Revenue” means all revenue from (i) sales of Qualified Studio memberships 
to new or existing Qualified Studio members and (ii) recurring membership and/or subscription fees 
paid by Qualified Studio members.  Membership Revenue excludes revenue derived from third-party 
insurance or corporate wellness membership programs. 

“Intro Offer Revenue” means revenue derived from the sale of the Qualified Studio’s 
introductory offer available to first-time clients. 

“Class Pack Revenue” means revenue derived from the sale of packages that allow clients 
to attend a specified number of classes. 

“Drop-In, Events, and Private Class Revenue” means revenue derived from (i) the 
purchase of a single class, (ii) private or semi-private classes, and (iii) Qualified Studio-hosted 
events. 

“Personal Training Revenue” means revenue derived from personal training sessions 
provided by Qualified Studio trainers. 

“Fee Revenue” means revenue derived from fees charged to clients, including but not limited 
to no-show fees, late cancellation fees, and other administrative fees. 

“Retail and Gift Card Revenue” means revenue derived from the sale of apparel, 
accessories, and PVOLVE-branded equipment, as well as the sale of gift cards. 

“Third-Party Revenue” means revenue derived from third-party platforms or programs that 
provide client access to Qualified Studio services, including but not limited to corporate wellness 
membership programs, ClassPass, Gympass, and insurance-based membership programs.  
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Gross Revenue of Qualified Studios 

[Remainder of Page Intentionally Left Blank]
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Membership Attrition of Qualified Studios 
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Revenue Mix of Qualified Studios 

[Remainder of Page Intentionally Left Blank]
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Notes to Part I:

1. “Average Gross Revenue” is determined by taking the sum of the applicable 
Qualified Studios’ Gross Revenue during the applicable calendar month and dividing 
it by the number of applicable Qualified Studios.

2. “Median Gross Revenue” is determined by sorting the applicable Qualified Studios’ 
Gross Revenue during the applicable calendar month in ascending order and 
identifying the point above and below which 50% of the data falls. 

3. “Average Membership Attrition” is determined by first calculating each applicable 
Qualified Studio’s Membership Attrition for each month during the Covered Period.  
For each month during the Covered Period, the monthly Membership Attrition rates 
of all applicable Qualified Studios are added up and then divided by the number of 
applicable Qualified Studios to produce an average Membership Attrition for such 
month.  The Average Membership Attrition for the Covered Period is then determined 
by taking the sum of the average Membership Attrition rates for each month during 
the Covered Period and dividing it by 12. 

4. “Median Membership Attrition” is determined by first calculating each applicable 
Qualified Studio’s Membership Attrition for each month during the Covered Period. 
For each month during the Covered Period, the monthly Membership Attrition rates 
of all applicable Qualified Studios are added up and then divided by the number of 
applicable Qualified Studios to produce an average Membership Attrition for such 
month.  The resulting figures for each month during the Covered Period are then 
sorted in ascending order and the Median Membership Attrition is identified as the 
point above and below which 50% of the data falls. 

PART II 

Part II of this financial performance representation provides the annual COGS Excluding 
Labor Expenses (defined below), the annual Labor Expenses (defined below), the annual Other 
General and Administrative Expenses (defined below), the annual Marketing Expenses (defined 
below), and the annual Franchise Fees (defined below) during the Covered Period for the Qualified 
Franchised Studios.  No Affiliate-Owned Studios are included in this Part II because each of them is 
located in a high cost of living area, operates in a flagship location, and generally incurs higher labor 
costs than franchised Studios to attract prominent trainers.  As a result, their costs may not be 
representative of the costs incurred by franchised Studios. 

“COGS Excluding Labor Expenses” means the direct costs associated with goods sold by 
the Qualified Franchised Studio, excluding any Labor Expenses (as defined below).  This includes 
the cost of retail merchandise sold to consumers (including apparel, PVOLVE-branded equipment, 
food and beverage items, and supplements) and credit card processing and merchant processing 
fees. 

“Labor Expenses” means all compensation paid for services performed at the Qualified 
Franchised Studio, including amounts paid to salaried and hourly Studio employees and independent 
contractors, including but not limited to Studio Managers, sales associates, lead trainers, and other 
trainers.  Labor Expenses include base wages or salaries, contractor payments, payroll taxes, payroll 
processing fees, employee benefits, and bonuses. 
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“Rent” means the amounts paid by the Qualified Franchised Studio for the lease or 
occupancy of the Studio premises, including base rent and additional rent payable under the lease, 
such as common area maintenance charges, real estate taxes, and property insurance. 

“Other General and Administrative Expenses” means operating expenses incurred in the 
ordinary course of operating the Qualified Franchised Studio that are not otherwise included in 
COGS Excluding Labor, Labor Expenses, Rent, Marketing Expenses (as defined below) or 
Franchise Fees (as defined below).  These expenses may include, for example, software and 
technology expenses, insurance, utilities, professional fees, office and administrative expenses, 
cleaning and maintenance, repairs, shipping and postage, security, and bank fees.  Other General 
and Administrative Expenses do not include debt service, income or other taxes, or inventory 
purchases. 

“Marketing Expenses” means expenses incurred for local promotion and marketing of the 
Qualified Franchised Studio and its services.  Marketing expenses may include local advertising and 
promotional spending, digital advertising, marketing campaigns, promotional materials, marketing 
agencies and contractors, and related marketing costs.   

“Franchise Fees” means the fees payable by the Qualified Franchised Studio to us under 
the Franchise Agreement, including the Royalty Fees, Brand Fund Fees, Technology Fees, and all 
other applicable fees.  

“Equipment Replenishment” means amounts payable to us or our affiliate for equipment 
that the Qualified Franchised Studio orders for use in the Qualified Franchised Studio (not for resale).  
This amount includes related sales tax, if applicable, and shipping costs. 

[Remainder of Page Intentionally Left Blank]
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Costs of Qualified Franchised Studios 

[Remainder of Page Intentionally Left Blank]
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Note to Part II:

The cost data presented above reflects annual operating expenses of the Qualified 
Franchised Studios during the Covered Period.  It excludes interest expense, income and other 
taxes, depreciation and amortization.  In addition, 1 Qualified Franchised Studio accounts for a 
vehicle under EBITDA.  We have excluded this amount from the cost data presented above for that 
Qualified Franchised Studio.  

Notes to Parts I and II:

You should conduct an independent investigation of the costs and expenses you will incur in 
operating your Studio.  Franchisees listed in this disclosure document may be one source of this 
information. 

We calculated the figures in the tables above using information that our affiliate and our 
franchisees provided.  No certified public accountant has audited these figures or expressed his or 
her opinion concerning their content or form.  Upon your reasonable request, we will provide written 
substantiation for these financial performance representations.   

Some outlets have sold this amount.  Your individual results may differ.  There is no 
assurance that you'll sell as much. 

Other than the preceding financial performance representation, we do not make any 
representations about a franchisee’s future financial performance or the past financial performance 
of company-owned or franchised outlets.  We also do not authorize our employees or representatives 
to make any such representations either orally or in writing.  If you are purchasing an existing outlet, 
however, we may provide you with the actual records of that outlet.  If you receive any other financial 
performance information or projections of your future income, you should report it to the franchisor's 
management by contacting Alex Puccillo at 730 W. Randolph Street, Chicago, Illinois 60661, 813-
505-6921, the Federal Trade Commission, and the appropriate state regulatory agencies. 

ITEM 20. OUTLETS AND FRANCHISEE INFORMATION 

All numbers appearing in Tables 1 through 5 below are as of December 31 in each year.  Our 
affiliate operates the Studios listed as “company-owned.”   

Table No. 1 
Systemwide Studio Summary  

For years 2023 to 2025 

Studio Type Year 
Studios at the 

Start of the 
Year 

Studios at the 
End of the 

Year 
Net Change 

Franchised 

2023 0 3 +3

2024 3 13 +10

2025 13 28 +15


