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v. Choice of forum 15.3 All litigation, court proceedings, lawsuits, mediation 
proceedings and other hearings must take place only the 
state district courts of Toledo, Lucas County, Ohio, unless 
contrary to applicable state law. 

w. Choice of law  15.1 The law of the State of Ohio. Please refer to the 
disclosure addenda and contractual amendments (Exhibit 
I) attached to this Disclosure Document for additional 
terms that may be required under applicable state law.  

ITEM 18 
PUBLIC FIGURES 

We do not use any public figure to promote our franchise. 

ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATION 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or 
potential financial performance of its franchised and/or franchisor owned outlets, if there 
is a reasonable basis for the information and if the information is included in the Disclosure 
Document. Financial performance information that differs from that included in Item 19 
may be given only if: (1) a franchisor provides the actual records of an existing outlet you 
are considering buying; or (2) a franchisor supplements the information provided in this 
Item 19, for example, by providing information about possible performance at a particular 
location or under particular circumstances. 

As of December 29, 2024, there were 1114 Marco’s Pizza Franchised Stores. Of the 1114 
Franchised Stores, 955 Franchised Stores operated for the full 52 week period ending 
December 29, 2024. Except where otherwise noted, we have prepared this financial 
performance representation to reflect the historical data of the Net Royalty Sales of 955 
Marco’s Pizza Franchised Stores that were open during 52-weeks of the fiscal year 
ending December 29, 2024. This information does not include (i) the performance of any 
international locations (including locations in Puerto Rico, which are developed by the 
master franchisee for the Caribbean) (ii) 662 new Stores that were not open for the entire 
52-week period in 2024, (iii) special venue locations, and (iv) certain locations developed 
and operated by Hoogland Foods, LLC, formerly operated as dba Family Video.3 The 

2While Table 3 in Item 20 shows 68 new Stores open, as noted below, 2 of those Stores were corporate-
owned stores that were sold to a Franchisee in the fiscal year 2024, resulting in net 66 new Stores not open 
for the entire 52-week period in 2024. 

2Certain locations operated by Hoogland Foods, LLC are developed as retail sales outlets in specifically 
identified locations where former Family Video movie rental outlets operated. They utilize a different site 
selection model and therefore, they are not included in our traditional location data.


