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We do not use any public figure to promote our franchise. 

ITEM 19 FINANCIAL PERFORMANCE REPRESENTATIONS 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial 
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the 
information, and if the information is included in the disclosure document. Financial performance 
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the 
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the 
information provided in this Item 19, for example, by providing information about possible performance at 
a particular location or under particular circumstances. 

Statement 1: Average Gross Sales for Certain Franchised and  
Company Owned Centers for January 1, 2023 to December 31, 2025 

The following tables directly below set forth the historical average annual revenue during the fiscal period 
between January 1, 2023 and December 31, 2025 for centers that had been open for at least 24 months as 
of the fiscal end date in 2023, 2024 and 2025. As of December 31, 2023, there were 366 centers in the 
United States, 296 of which had been open for at least 24 months. As of December 31, 2024, there were 
417 centers in the United States, 324 of which had been open for at least 24 months. As of December 31, 
2025, there were 465 centers in the United States, 353of which had been open for at least 24 months. The 
tables below include franchise and company owned centers. 

The information below is divided into subsets by center type: Centers that were open for more than 48 
months (“Mature Centers”) and Centers that were open for 24-47 months (“Intermediate Centers”), as 
follows: 

The following tables show the Mature Centers: 

Franchise 
Fiscal Year Mature Centers Intermediate Centers Total 

2023 197 69 266 
2024 232 65 297 
2025 266 59 325 

Corporate 
Fiscal Year Mature Centers Intermediate Centers Total 

2023 18 12 30 
2024 16 11 27 
2025 17 10 27 

Franchise 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales # and % Centers at 
or Above Average 

Gross Sales 

Median Gross Sales 

2023 197 $2,034,763 99 (50.3%) $2,038,148 
2024 232 $2,163,703 116 (50.0%) $2,160,607 
2025 266 $2,186,393 131 (49.2%) $2,168,511 
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Mature Centers that Exceed Average Gross Sales 

Franchise 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 99 $2,512,077 $4,259,489 $2,038,148 
2024 116 $2,647,758 $4,654,821 $2,164,059 
2025 131 $2,699,375 $4,834,709 $2,187,362 

Corporate 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 9 $2,657,542 $2,951,540 $2,285,364 
2024 7 $3,209,798 $4,142,199 $2,685,992 
2025 7 $3,344,221 $3,993,309 $2,796,562 

Mature Centers that are below Average Gross Sales 

Franchise 
Fiscal 
Year 

# of Centers Average Gross Sales High Low 

2023 98 $1,552,578 $2,029,532 $552,241 
2024 116 $1,679,649 $2,157,154 $477,892 
2025 135 $1,688,611 $2,180,181 $715,099 

Corporate 
Fiscal Year # of Centers Average Gross Sales High Low 

2023 9 $1,880,756 $2,252,722 $1,385,111 
2024 9 $2,200,250 $2,486,045 $1,881,771 
2025 10 $2,267,388 $2,625,926 $1,878,833 

 

Corporate 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales # and % Centers at 
or Above Average 

Gross Sales 

Median Gross Sales 

2023 18 $2,269,149 9 (50.0%) $2,269,043 
2024 16 $2,641,927 7 (43.8%) $2,460,136 
2025 17 $2,710,790 7 (41.2%) $2,574,296 
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The following tables show the Intermediate Centers. 

Franchise 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales # and % Centers at 
or Above Average 

Gross Sales 

Median Gross Sales 

2023 69 $1,766,829 38 (55.1%) $1,901,758 
2024 65 $1,863,709 35 (53.8%) $1,888,521 
2025 59 $1,941,423 29 (49.2%) $1,932,176 

Corporate 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales # and % Centers at 
or Above Average 

Gross Sales 

Median Gross Sales 

2023 12 $1,532,296 4 (33.3%) $1,462,942 
2024 11 $1,615,902 5 (45.5%) $1,521,312 
2025 10 $1,681,389 5 (50.0%) $1,593,024 

Intermediate Centers that Exceed Average Gross Sales 

Franchise 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 38 $2,174,743 $3,969,703 $1,786,169 
2024 35 $2,332,745 $3,949,281 $1,868,091 
2025 29 $2,497,531 $4,156,805 $1,959,054 

Corporate 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 4 $2,161,917 $2,534,319 $1,838,869 
2024 5 $2,034,851 $2,322,021 $1,679,593 
2025 5 $2,172,774 $2,643,969 $1,792,789 
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Intermediate Centers that are below Average Gross Sales 

Franchise 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 31 $1,266,805 $1,765,868 $750,798 
2024 30 $1,316,500 $1,830,059 $591,426 
2025 30 $1,403,852 $1,932,176 $333,097 

Corporate 
Fiscal 
Year 

# of 
Centers 

Average Gross Sales High Low 

2023 8 $1,217,485 $1,525,311 $750,612 
2024 6 $1,266,778 $1,521,312 $822,800 
2025 5 $1,190,004 $1,393,259 $977,948 

 
Statement 2: Actual Annual Gross Sales, Selected Expenses and EBITDAR for Mature Company 
Owned Centers for January 1, 2023 to December 31, 2025 

The table below reflects the actual annual gross sales, selected expenses and EBITDAR (which means 
“earnings before interest, taxes, depreciation, amortization and gross rent”) for 17 Mature Company Owned 
Centers that corporate owned the entire year in 2025. The table is showing a three-year historical for each 
center. All numbers are reported in thousands. 

.
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Footnotes 

1. “Gross Sales” includes cash and credit sales for goods and services provided, but does not include 
sales or use taxes. The Gross Sales information is reported to us by each Franchised Center for royalty 
reporting. We have not audited the Gross Sales reports and we have not verified (i) the accuracy of the 
information or (ii) whether such information was prepared in accordance with generally accepted 
accounting principles. We do not believe that any Center overstated Gross Sales nor do we believe that any 
Mature Company Owned Center understated the selected expenses. 

2. In Statement 2, we have not included any cost and expense data related to any Franchised Centers 
because we do not have the ability to poll such data through our point of sale system and our franchisee 
reports are not handled in a consistent manner. This means the earnings claims figures for Franchised 
Centers do not reflect the costs of sales, operating expenses, or other costs or expenses that must be deducted 
from the gross revenue or gross sales figures to obtain your net income or profit. You should conduct an 
independent investigation of the costs and expenses you will incur in operating your Center. Franchisees or 
former franchisees, listed in the Disclosure Document, may be one source of this information. We have no 
reason to believe that comparable expenses categories and EBITDAR of Mature Franchised Centers 
materially differ from those presented for Mature Company Owned Centers. Company Owned Centers may 
be able to take advantage of economies of scale not available to franchisees. 

3. The information in Statement 2 represents actual results for the Mature Company Owned Centers, 
as maintained in our corporate accounting records. We use generally accepted accounting principles in 
maintaining our records. We have not audited, confirmed or verified this information. 

4. You will incur expenses that are not identified in Statement 2. For example, base rent, CAM 
charges, property taxes and lease administration fees, LEAP Interactive Fee, Software Fee, interest, income 
taxes, depreciation and amortization are not deducted in arriving at EBITDAR. Statement 2 reflects a 
deduction for royalties in the amount of 7%; however, Company Owned Centers do not pay a royalty fee 
but do contribute to the Brand Awareness Fund at the same rate as franchisees; namely, 1% of Gross Sales. 
The Mature Company Owned Centers spent between 1% and 4% on marketing and advertising. 

5. The information in Statement 1 does not include centers that closed during the reporting year. 

6. In Statement 1, the “center type” is as of December 31, 2025. For example, if a center was converted 
from a Company Owned Center to a Franchised Center during the reporting period, but prior to December 
31, 2025, the center is categorized as a Franchised Center in Statement 1. 

Written substantiation for the financial performance representations will be made available to you upon 
reasonable request. Please carefully read all of the information in these financial performance 
representations, and all of the notes above, in conjunction with your review of the historical data. 

Some centers have earned the amounts shown in this Item 19. Your individual results may differ. There is 
no assurance that you will achieve these results. 

The financial performance representations appearing in this Item 19 are historic representations of certain 
performance data of the selected Centers and are not a forecast of future financial performance for any 
Center. You are strongly encouraged to consult with your own financial advisors in reviewing the financial 
information presented in this Item 19 and, in particular, in estimating your Gross Sales as well as the 
categories and amounts of expenses that you will incur in operating your own Center. 
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Other than the preceding financial performance representations, we do not make any financial performance 
representations. We also do not authorize our employees or representatives to make any such 
representations, either orally or in writing. If you are purchasing an existing outlet, however, we may 
provide you with the actual records of that outlet. If you receive any other financial performance 
information or projections of your future income you should report it to the franchisor’s management by 
contacting our CEO, Richard S. Weissman, 210 Hillsboro Technology Drive, Deerfield Beach, Florida 
33431 or (561) 886-6400, as well as the Federal Trade Commission and the appropriate state regulatory 
agencies. 

[Item 20 to follow] 
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