Provision Section in Summary
Franchise
Agreement

t. Integration/merger clause Section 20.13 Only the terms of the Franchise Agreement are binding (subject to
state law). Nothing in the Agreement or in any related agreement is
intended to disclaim the representations we made in the Franchise
Disclosure Document. Any representations or promises outside the
Franchise Disclosure Document and Franchise Agreement may not
be enforceable.

u. Dispute resolution by Article 19 Subject to federal and your state’s law, all disputes must first be
arbitration or mediation submitted to non-binding mediation in accordance with the
commercial mediation rules of the American Arbitration Association
(“AAA”). If the mediation is not successful, then the dispute must be
submitted to arbitration before the AAA.

v. Choice of forum Section 19.9 Subject to state law, any arbitration or litigation must be pursued in
courts located in Portland, Maine. See any state-specific addendum
attached in Exhibit E.

w. Choice of law Section 19.1 Federal trademark law, and other federal laws govern where
applicable. Otherwise, Maine law applies, except where individual
state laws supersede, as reflected in any state-specific attachment to
the Franchise Agreement, subject to state law.

ITEM 18

PUBLIC FIGURES

Barbara Corcoran (through her entity BCH Holdings, Inc.) owns fifteen percent (15%) of us and of our
affiliates, CMLF, CSD, CFS, and CML. She is a business consultant, real estate investor, author, public
speaker, and TV personality on ABC television's show “Shark Tank.” Ms. Corcoran is an active member
of us and of our Affiliates, possessing certain voting rights, but is not involved with day-to-day
management. Ms. Corcoran offers experience, advice, and helps us promote the Marks. Ms. Corcoran
invested $55,000 in exchange for her equity ownership interests in us and our Affiliates.

ITEM 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in this Item 19 may be given only if: (1) a franchisor provides
the actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance
at a particular location or under particular circumstances.

Below is a historic representation based on the past performance of existing Storefronts, specifically, the
Gross Sales for the period of January 1, 2025, to December 31, 2025, of all franchised Storefronts open
during 2025. These franchisees were open for all 12 months in 2025. We did not include data from one
Georgia Storefront and one Florida Storefront as they closed in 2025 (and were not open for the entire year).
In 2025, a total of two franchised Storefronts closed (one in Georgia and one in Florida). No company-
owned Storefronts closed during this period, and no excluded Storefronts closed after being open less than
12 months. The annual gross sales information was obtained by us directly from franchisees’ point of sales
systems.

39

4936-3464-3108, v. 2




Fiscal Year 2025 (January 1, 2025 — December 31, 2025)
Annual Gross Sales for Cousins Maine Lobster® Storefronts owned by franchisees

Table 1: Cousins Maine Lobster® Restaurants
Fiscal Year 2025 (January 1, 2025— December 31, 2025)

that operated for a full 12 months

Annual Gross Sales for Cousins Maine Lobster® Restaurants owned by franchisees

Location # Avg. Monthly Median Total Gross Lowest Highest
Sales Monthly Sales Sales Monthly Sales | Monthly Sales
1 $109,519.03 $63,560.85 $1,314,228.35 $343,313.95 $11,931.20
$107,118.53 $103,633.70 $1,285,422.38 $166,026.40 $64,404.50

Table 2: Cousins Maine Lobster® Restaurants
U.S. Average Gross Sales for Cousins Maine Lobster® Restaurants owned by franchisees
that operated for a full 12 months
For the Period January 1, 2025 — December 31, 2025.

Franchise Units

Number of Units 2

Average Annual Gross Sales $1,299,825.37

Median 81,299,825.37

(Min — Max) ($1,285,422.38 - 81,314,228.35)
Number of Units at or Above Average 1

(% of Units) (50%)

At your reasonable request, we will provide you with written substantiation for this financial performance
representation. See the notes below, which are a material part of this Item.

(1) Some outlets have sold this amount. Your individual results may differ. There is no assurance
that you’ll sell as much.

(2) As used in this Item 19, “Gross Sales” means all revenue accrued from the sale of all products and
performance of services in, at, upon, about, through or from the Storefront, whether for cash or credit and
regardless of collection in the case of credit, and income of every kind and nature related to the Storefront,
including insurance proceeds and/or condemnation awards for loss of sales, profits or business, as well as
the full retail value of any gift certificate or coupon sold for use at the Storefront (fees retained by or paid
to third party sellers of such gift certificates or coupons are not excluded from Gross Sales). Gross Sales
does not include:

(1) the amount of any tax imposed by any federal, state, municipal or other governmental
authority directly on sales and collected from customers, provided that the amount of any such tax
is shown separately and, in fact, paid by the franchisee to the appropriate governmental authority;

(i1) cash refunds to customers and valid coupons given by your Storefront and used by
customers, provided the full price of any product or service was first included in Gross Sales; or

(1i1) tips from customers given to employees.
3) The revenue representations in this Item do not reflect the cost of sales, operating expenses, or other
expenses that must be deducted from Gross Sales figures to obtain net income or profit. The figures above
do not reflect any of the expenses necessary to operate a Cousins Maine Lobster® Storefront. Some of the

outlets included in this financial performance representation are operated under older forms of franchise
agreements than the one included in this Franchise Disclosure Document. Otherwise, we are not aware of
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any characteristics of the outlets included in this financial performance representation that may differ
materially from those of a new franchisee’s outlet.

Other than the representation given above, we do not make any representations about a franchisee’s future
financial performance or the past financial performance of company-owned or franchised outlets. We also
do not authorize our employees or representatives to make any such representations either orally or in
writing. If you are purchasing an existing outlet, however, we may provide you with the actual records of
that outlet. Additionally, written substantiation for the financial performance representations above will be
made available to you upon reasonable request. If you receive any other financial performance information
or projections of your future income, you should report it to the franchisor’s management by contacting
Sabin Lomac at CML Storefront, LLC, 125 John Roberts Road, Unit #2, South Portland, ME 04106.

[This Area is Intentionally Left Blank]
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ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

TABLE NO. 1.
Systemwide Outlet Summary for Years 2023 through 2025
Outlet Type Year Outlets at the Outlets at the Net Change
Start of the Year End of the Year
. 2023 7 5 -2
Franchised 2024 5 4 1
2025 4 2 -2
C 2023 0 0 0
Ouna 2024 0 0 0
2025 0 0 0
2023 7 5 -2
Total Outlets 2024 5 4 -1
2025 4 2 -2
TABLE NO. 2

Years 2023 through 2025

Transfers of Outlets from Franchisees to New Owners (Other than Franchisor or an Affiliate) for

State Year Number of Transfers

Georgia 2023 1

2024 0

2025 0

Total 2023 1

2024 0

2025 0

TABLE NO. 3
Status of Franchised Outlets for Years 2023 through 2025%
State Year Outlets at Outlets Termin- Non- Reacquired Ceased Outlets at
Start of Opened ations Renewals by Operations - | End of the
Year Franchisor Other Year
Reasons
2023 1 0 0 0 0 1 0
Arizona 2024 0 0 0 0 0 0 0
2025 0 0 0 0 0 0 0
California 2023 0 0 0 0 0 0 0
2024 0 1 0 0 0 0 1
2025 1 0 0 0 0 0 1
2023 1 0 0 0 0 0 1
Florida 2024 1 0 0 0 0 0 1
2025 1 0 1 0 0 0 0
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