Provision

Section in the
Franchise Agreement

Summary

not be enforceable. No statement,
questionnaire, or acknowledgment
signed or agreed to by a franchisee in
connection with the commencement
of the franchise relationship shall
have the effect of (i) waiving any
claims under any applicable state
franchise law, including fraud in the
inducement, or (ii) disclaiming
reliance on any statement made by
any franchisor, franchise seller, or
other person acting on behalf of the
franchisor. This provision supersedes
any other term of any document
executed in connection with the
franchise.

u. Dispute resolution by arbitration
or mediation

8 31B of Franchise Agreement

To be conducted in Stuart, Florida. A
Maryland franchise regulation states
that it is an unfair or deceptive practice
to require a developer to waive its
rights to file a lawsuit in Maryland
claiming a violation of the Maryland
Franchise Law. In light of the Federal
Avrbitration Act, there is some dispute
as to whether this forum selection
requirement is legally enforceable.

v. Choice of forum

8 31C of Franchise Agreement

Stuart, Florida (subject to applicable
state law)

w. Choice of law

§ 31D of Franchise
Agreement

Florida (subject to applicable state

law)

ITEM 18 PUBLIC FIGURES

We do not presently use any public figures to promote our franchise.

ITEM 19 FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the information, and
if the information is included in the disclosure document. Financial performance information that differs from that
included in Item 19 may be given only if: (1) a franchisor provides the actual records of an existing outlet you are
considering buying; or (2) a franchisor supplements the information provided in this Item 19, for example, by

providing information about possible performance at a particular location or under particular circumstances.

As of December 31, 2025, our fiscal year end, we had 1 company-owned and 26 franchised outlets open and
operating. This financial performance representation includes the results of our 1 company-owned outlets and 18
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franchised outlets. We have excluded 9 franchised outlets that opened or closed in 2025 and would not present a
full 12 months of financial representations.

Some outlets have earned this amount. Your individual results may differ. There is no assurance that
you’ll earn as much.

[Balance of Page Intentionally Left Blank]
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Financial Performance®

Retail Price vs. Product Cost — lllustrative Gross Margin Data
The following table presents illustrative retail pricing and associated product costs for selected service and treatment
offerings available within a Relive Health franchise. This information is provided to assist prospective franchisees in
understanding the relationship between retail pricing and direct product costs across our core service categories.
Important Qualifications
The figures below represent product costs only and do not account for labor, clinical staff compensation, facility overhead,
rent, marketing, royalties, technology fees, or any other operating expenses. Gross margin as presented reflects the
difference between retail price and direct product cost only and should not be interpreted as net profit or as a representation
of overall business profitability.

Actual retail prices charged by franchisees may vary based on local market conditions, competitive factors, state regulatory
requirements, and Relive Health's then-current pricing guidelines. Product costs are subject to change based on
compounding pharmacy pricing, supplier agreements, and market conditions. Franchisees are required to purchase products
through Relive Health's approved supplier network; individual franchisee costs may vary from the figures shown below.
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Summary Observation

Across all service categories listed above, direct product gross margins range from approximately 60% to 85% before labor
and overhead. Weight loss protocols utilizing GLP-1 medications (Semaglutide and Tirzepatide) represent the broadest
retail price range and carry gross margins of 60%—74% at the product cost level. Hormone replacement and peptide
therapies generally carry margins of 63%-85%.

The data presented in this Item 19 is based on pricing and cost information current as of 12/31/2025. Relive Health does
not guarantee that franchisees will achieve the retail prices or product costs shown above. These figures are provided for
informational purposes only. Substantiation for the data used in preparing this financial performance representation will be
made available to prospective franchisees upon reasonable request.

Sales Summary - Unaudited Franchisee Locations - 2025

Sales Summary — Unaudited Corporate Location — 2025

Financial Performance!

As of December 31, 2024, our fiscal year end, we had 1 company-owned and 23 franchised outlets open and
operating. This financial performance representation includes the results of our 1 company-owned outlets and 13
franchised outlets. The Palm Beach Gardens, Florida outlet operated as a company owned outlet in the beginning of
2024 and was later acquired and operated as a franchise outlet the balance of the year. We have excluded 10
franchised outlets that opened in 2024 and would not present a full 12 months of financial representations
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Sales Summary — Unaudited Franchisee Locations — 2024

Sales Summary — Unaudited Corporate Location — 2024

Financial Performance?!

As of our December 31, 2023, we had 2 company-owned and 12 franchised outlets open and operating. This
historical financial performance representation includes the results of our 2 company-owned outlets and 6 franchised
outlets. We excluded 6 franchised outlets that did not operate for all 12 months and would not present a full year's
financial representations. Two franchised outlets were transferred to new franchise owners and 4 franchised outlets

opened during fiscal year 2023.

Sales Summary - Unaudited Franchisee Locations 2023
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Sales Summary — Unaudited Corporate Locations 2023

1 Sales means all revenue less taxes and refunds to customers.

Written substantiation of the data used in preparing these figures will be made available to you upon
reasonable request. The information presented above has not been audited.

Other than the preceding financial performance representation, Relive Franchising LLC does not make any
financial performance representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we may provide you
with the actual records of that outlet. If you receive any other financial performance information or projections of
your future income, you should report it to the franchisor's management by contacting Margaret Lai, Esqg., 2300 SW
Gateway Place, Stuart, Florida 34997, (772) 631-7266, the Federal Trade Commission, and the appropriate state
regulatory agencies.

ITEM 20 OUTLETS AND FRANCHISEE INFORMATION
Table No. 1

Systemwide Outlet Summary
For Years 2023 to 2025

Outlets at the Outlets at the
Qs e Weels Start of the Year | End of the Year Nt Clinge

2023 8 12 +4
Franchised 2024 12 23 +11
2025 24 26 +4

2023 3 2 -1

Company-Owned @ 2024 2 1 -1

2025 1 1 0

2023 11 14 +3
Total Outlets 2024 14 24 +10
2025 24 27 +3

Relive Unit FDD 2026 A
52



