Non-
competition
covenants after

No direct or indirect involvement in a competing
business for 2 years (i) at the premises of the former

r. the franchise is Section 10.D Restaurant, (ii) within 5 miles of the former Restaurant
terminated or or (iii) within 5 miles of any other business or
. restaurant using the System
expires
Section 15.B
Modification of Section 11E of the | No modifications generally, but we have the right to
S | the agreement Multi-Unit change operations manual, list of authorized trademarks
g Development and menu.
Agreement
Section 15.B Osnlby etgtetge;gfeol]; the Franchise Agreement are binding
. Section 11C of the (subj w).
Integration/ A
t. Multi-Unit . . .
merger clause Any other representations or promises not in the
Development . S
A Franchise Agreement or this Disclosure Document may
greement
not be enforceable.
) 222::82 ig of the Except for certain claims, all disputes must be
u Dispute Multi-Unit mediated and arbitrated in the city where our
- | resolution by Devel ¢ headquarters is located when the proceedings are
arbitration or eve opmen conducted (subject to state law).
mediation Agreement
Section 15.1
Section 11F of the | Litigation must be in the Federal District Court for the
v. | Choice of forum | Multi-Unit District of Minnesota or in Hennepin County District
Development Court, Fourth Judicial District, Minneapolis, Minnesota
Agreement (subject to state law).
Section 15.H
w. | choice of law ﬁ/IeL(J:lttlloTJﬁil:[F of the Applicable law is that of the state where your
' Restaurant is located (subject to state law).
Development
Agreement

ITEM 18

PUBLIC FIGURES

We do not use any public figure to promote our franchise.

ITEM 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (i) a franchisor provides the
actual records of an existing outlet you are considering buying; or (ii) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.
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Table 1 below represents the sales of franchisee-operated Crooked Pint Ale House Restaurants that were in
operation the entire fiscal years ending on December 31, 2022, December 31, 2023, and December 31, 2024
(the “Measurement Period”). As of December 31, 2024, we had 14 franchised Restaurants open and
operating during the Measurement Period under the Crooked Pint name and 11 in 2021. We obtained these
sales figures from information provided to us by our franchisees for the periods noted. We have not included
the franchised restaurants that operate under a name other than Crooked Pint or those restaurants that were
not open for the full Measurement Period.

Tables 2, 3 and 4 show average food costs, beverage costs, and labor costs historically and for the 14
franchised Restaurants that were open and operating during the entire Measurement Period as of December
31, 2024.

The information in the Tables below is based on historical data concerning the franchise system’s outlets
and was prepared using financial information provided to us by the franchisees. The franchisees’ financial
information is not audited.

A prospective franchisee who is purchasing the assets of an existing restaurant should review the actual
financial results of the restaurant(s) being purchased.

TABLE 1
Average Restaurant Sales

For the franchisee-owned Restaurants open for the Measurement Periods Ended December 31, 2022,
December 31, 2023, and December 31, 2024:

MONTHLY AVERAGE SALES
Year 2022 2023 2024
Minneapolis 258,206 226,522 203,165
Apple Valley 209,004 176,285 167,867
Rochester N/A 77,163 80,389
Chaska 311,134 249,522 247,220
Maplewood 192,839 207,377 244,809
Duluth 190,558 171,887 155,510
Sioux Falls 258,105 263,126 248,145
Fargo 110,522 104,174 108,861
Faribault 90,047 86,623 122,050
\Waite Park 97,200 85,823 83,735
Onalaska 241,594 223,309 218,962
Glendale 99,890 65,689 94,998
Savage 184,708 198,901 185,745
Mankato N/A 355,551* 211,661
Average $186,983 $164,339 $169,508
Median $192,839 $198,901 $185,745
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Notes:

(1) The number of Restaurants represents traditional Crooked Pint Ale House Restaurants open
for the entire year for periods ended December 31, 2022, December 31, 2023, and December 31, 2024.

(2 “Sales” includes the total revenues and receipts from the sale of all products, services and
merchandise sold in the restaurant whether under any of the Trademarks or otherwise, including any
vending or similar activities in the restaurant or on its premises as well as all license and use fees. Sales

excludes sales tax.

3 * This location was only open for five (5) months in 2023.

TABLE 2

Average Cost of Goods — Food

Number of Restaurants

Total Median Food

Year Total Average Food Cost Cost

2022 31.59% 32.50%
2023 32.41% 33.58%
2024 32.81% 33.41%

Total: 13 (2022)
15 (2023)
14 (2024)

Notes:

@ Food costs can vary greatly depending on your ability to maintain portion controls and

manage regular inventory counts.

2 The average food cost is shown as a percentage of gross sales.

3 Food costs include the cost of food purchased and a credit of 28.5% of coupon redemptions.
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TABLE 3
Average Cost of Goods — Beverages

Year Total Average | Total Median Beverage
Beverage Cost Cost
Number of Restaurants 2022 23.93% 25.15%
2023 26.29% 27.32%
2024 25.57% 26.62%
Total: 13 (2022)
15 (2023)
14 (2024)

Notes:

1) Beverage costs can vary greatly depending on your ability to maintain portion controls and
manage regular inventory counts.

2 The average beverage cost is shown as a percentage of gross sales.

3) Beverage costs include the cost of liquor, beer, wine, and all non-alcoholic beverages.

TABLE 4
Average Direct Labor
Year Total Average Total Median Labor Cost
Labor Cost
Number of Restaurants 2022 33.25% 33.58%
2023 35.80% 36.38%
2024 36.11% 36.3%
Total: 13 (2022)
15 (2023)
14 (2024)

Notes:
@ The average labor cost is shown as a percentage of gross sales.

2 Does not include franchisee salary or draw, worker's compensation, insurance, payroll tax,
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or medical assistance. It does include manager salaries.

Additional Notes:

Some outlets have sold this amount. Your individual results may differ. There is no assurance that
you’ll sell as much.

The information set forth above reflects only a limited number of expenses associated with the ongoing
operations of a Crooked Pint Ale House Restaurant. You will incur many other types of expenses in
operating a Crooked Pint Ale House Restaurant, among them being: (1) royalty fee; (2) advertising fee; (3)
occupancy costs (rent, common area maintenance, tax and insurance due to landlord); (4) debt service,
interest, bank charges and other finance charges; (5) insurance; (6) professional fees (accounting, payroll
& legal services); and (7) operating costs (kitchen supplies, utilities, repair and maintenance, small wares,
licenses & permits, credit card & gift card fees, laundry, telephone, office supplies and janitorial services).

Written substantiation for the financial performance representation will be made available to the prospective
franchisee upon reasonable request.

Except as provided in this Item 19, we do not make any representations about a franchisee’s future financial
performance or the past financial performance of company-owned or franchised outlets. We also do not
authorize our employees or representatives to make any such representations either orally or in writing. If
you are purchasing an existing outlet, however, we may provide you with the actual records of that outlet.
If you receive any other financial performance information or projections of your future income, you should
report it to the franchisor’s management by contacting our CEO, Mr. Paul Dzubnar, 1342 Grand Avenue,
St. Paul, Minnesota 55105 at (651) 203-3100, the Federal Trade Commission, and the appropriate state
regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
System-wide Outlet Summary for Years 2022 to 2024

Outlets at the
Outlet Type Year Start Outlets at the End Net Change
Of the Year of the Year
2022 14 16 +2
Franchised 2023 14 15 +1
2024 15 14 -1
2022 0 0 0
Company - Owned 2023 0 0 0
2024 0 0 0
2022 14 16 +2
Total Outlets 2023 14 15 +1
2024 15 14 -1
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