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Provision Section in 
Franchise 
Agreement 

Summary 

r. Non-competition 
covenants after the franchise 
is terminated or expires 

Sections 16.5 
and 16.6 

You may have no involvement in any Competitive Business within 
the United States for a period of two (2) years after your Franchise 
Agreement is terminated or expires. You must not solicit or divert 
Clients of your Human Development Franchise or any other Human 
Development Franchise for a period of two (2) years after the 
Franchise Agreement is terminated or expires. Except in the 
operation of a Human Development Franchise under a valid 
franchise agreement, you may not use our Trade Secrets in any 
business or other endeavor after your Franchise Agreement is 
terminated or expires. You must completely disassociate yourself 
from the Marks and return the Brand Standards Manual and other 
confidential materials provided to you by us. You may not divert 
any business from us. You must also cancel or transfer all telephone 
numbers and directory listings to us.

s. Modification of the 
agreement 

Section 20.3 Changes to the Franchise Agreement must be made in writing and 
agreed to by both parties.

t. Integration/merger clause Section 20.13 Only the terms of the Franchise Agreement are binding (subject to 
state law). Nothing in the Agreement or in any related agreement is 
intended to disclaim the representations we made in the Franchise 
Disclosure Document. Any representations or promises outside the 
Franchise Disclosure Document and Franchise Agreement may not 
be enforceable.

u. Dispute resolution by 
arbitration or mediation 

Article 19 Subject to federal and your state’s law, all disputes, except as 
explicitly listed in the Franchise Agreement, must first be submitted 
to non-binding mediation in accordance with the commercial 
mediation rules of the American Arbitration Association (“AAA”). If 
the mediation is not successful, then the dispute must be submitted to 
arbitration before the AAA.

v. Choice of forum Section 19.9 Subject to state law, any arbitration or litigation must be pursued in 
courts located in Los Angeles, California. See any state-specific 
addendum attached in Exhibit G.

w. Choice of law Section 19.1 Federal trademark law, and other federal laws govern where 
applicable. Otherwise, Delaware law applies, except where individual 
state laws supersede, as reflected in any state-specific attachment to 
the Franchise Agreement, subject to state law. 

 
ITEM 18 

 
PUBLIC FIGURES 

We do not use any public figures to promote our franchise. 

ITEM 19 
 

FINANCIAL PERFORMANCE REPRESENTATIONS 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial 
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the 
information, and if the information is included in the disclosure document. Financial performance 
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the 
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actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the 
information provided in this Item 19, for example, by providing information about possible performance at 
a particular location or under particular circumstances.  

We do not make any representations about a franchisee’s future financial performance or the past financial 
performance of company-owned or franchised outlets. We also do not authorize our employees or 
representatives to make any such representations either orally or in writing. If you are purchasing an existing 
outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial 
performance information or projections of your future income, you should report it to the franchisor’s 
management by contacting Tricia Harding, at Novus Global Franchising, LLC, 13900 Marquesas Way, 
#4435, Marina Del Rey, CA 90292, phone (858) 442-3553, the Federal Trade Commission, and the 
appropriate state regulatory agencies. 

ITEM 20 
 

OUTLETS AND FRANCHISEE INFORMATION 

TABLE NO. 1. 
 

Systemwide Outlet Summary for Years 2021 through 2023 
Outlet Type Year Outlets at the 

Start of the Year 
Outlets at the End 
of the Year 

Net Change 

Franchised 
 

2021 0 0 0 
2022 0 0 0 
2023 0 0 0 

Company- 
Owned* 

2021 11 19 +12 
2022 19 32 +9 
2023 32 34 +2 

Total Outlets 2021 11 19 +12 
2022 19 32 +9 
2023 32 34 +2 

* With this offering, we are transitioning from an employee model to a franchise model. By “company-
owned outlets” we are indicating the number of business coach employees that were and are employed by 
our affiliates. 
 
 

TABLE NO. 2 
 

Transfers of Outlets from Franchisees to New Owners (Other than Franchisor or an Affiliate) for 
Years 2021 through 2023 

State Year Number of Transfers 
Total 2021 0

2022 0
2023 0
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