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Provision 
Section in Franchise 

Agreement 
Summary 

r. Non-competition 

covenants after the 

franchise is 

terminated or 

expires 

Section 10D.2 No competing business for 2 years within your 

Designated Territory, within a 25-mile radius of 

the Designated Territory, or within the Designated 

Territory of another Social Indoor franchisee 

whose Designated Territory is within 25 miles of 

yours, except in the limited circumstances if this 

Agreement is terminated due only to our default 

under this Agreement and you are not in default.  

s. Modification of the 

agreement 

Section 16B No modifications generally, but we may change 

manuals and list of Trademarks. 

t. Integration/ merger 

clause 

Section 16B Only the terms of the Franchise Agreement are 

binding (subject to state law). Any statements or 

promises not in the Franchise Agreement or this 

Disclosure Document should not be relied upon 

and may not be enforceable. Notwithstanding the 

forgoing, nothing in this or any related agreement 

is intended to disclaim the express representations 

made in the Franchise Disclosure Document, its 

exhibits and amendments.  

u. Dispute resolution 

by arbitration or 

mediation 

Section 13A-B Before any party may commence an arbitration 

proceeding, the parties must first meet to mediate 

the dispute. 

v. Choice of forum Section 13C Federal District Court for the District of Minnesota 

or in Hennepin County District Court, Fourth 

Judicial District, Minneapolis, Minnesota, subject 

to state applicable law. 

w. Choice of law Section 13C Federal District Court for the District of Minnesota 

or in Hennepin County District Court, Fourth 

Judicial District, Minneapolis, Minnesota, subject 

to applicable state law. 

 

 

Item 18 

 

PUBLIC FIGURES 

 

 We do not use any public figure to promote the franchise. No public figure is involved in our 

actual management or control. 

 

 

Item 19 

 

FINANCIAL PERFORMANCE REPRESENTATIONS 

 

 The FTC’s Franchise Rules permits a franchisor to provide information about the actual or 

potential financial performance of its franchised and /or franchisor-owned outlets, if there is a reasonable 

basis for the information, and if the information is included in the disclosure document. Financial 

performance information that differs from that included in Item 19 may be given only if: (1) a franchisor 
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provides the actual records of an existing outlet you are considering buying; or (2) a franchisor 

supplements the information provided in this item 19, for example, by providing information about 

possible performance at a particular location or under particular circumstances.   

 

 We do not make any representations about a franchisee’s future financial performance or the past 

financial performance of company-owned or franchised outlets. We also do not authorize our employees 

or representatives to make such representations either orally or in writing. If you are purchasing an 

existing outlet, however, we may provide you with the actual records of that outlet. If you receive any 

other financial performance information or projections of your future income from an agent of Social 

Indoor, you should report it to our management by contacting Tony Jacobson at 5929 Baker Rd Suite 480, 

Minnetonka, MN 55345, 952-206-0917, the Federal Trade Commission and any appropriate state 

regulatory agencies. 

 

 

Item 20 

 

Table No. 1  

 

 Systemwide Outlet Summary  

For Years 2022-2024 

 

Outlet Type Year 
Outlets at the 

Start of the Year 

Outlets at the 

End of the Year 
Net Change 

Franchised 2022 40 45 5 
 2023 45 51 6 
 2024 51 46 -5 

Company Owned 2022 4 4 0 
 2023 4 5 1 
 2024 5 6 +1 

Total 2022 44 49 5 
 2023 49 56 7 
 2024 56 51 -5 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


