Section in

Provision Development | Summary
Agreement
Non-competition Includes 2-year prohibition identical to those described in
covenants after D e o . . .
. section “q” above, within or within a 5-mile radius of the
the franchise is §8 s
. Development Search Area or any Rita’s shop then-
terminated or .
. operating under the System.
expires
Modification of § 15 Must be in writing executed by both parties.
the agreement
Only the terms of the Development Agreement are
. binding. Any representations or promises outside of the
Integration/merger | §§ 15.1, 15.2 Disclosure Document and the Development Agreement
clause
may not be enforceable.
Subject to arbitration requirement and state law, disputes
C between the parties shall be brought in any court of
Jurisdiction and LT . - .
Venue § 17 general jurisdiction in Philadelphia County, Pennsylvania
or the United States District Court for the Eastern District
of Pennsylvania.
Disputes and claims relating to the Franchise Agreement
. . will be settled by mediation and then arbitration at the
Dispute resolution . N I . .
o American Arbitration Association Dispute Resolution
by arbitration or § 17 . .
mediation Center in the city closest to our corporate headquarters,
currently Philadelphia, Pennsylvania (subject to state
law).
Choice of law §17 Pennsylvania law applies, subject to state law.

ITEM 18: PUBLIC FIGURES

We do not use any public figure to promote the franchise.

ITEM 19: FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential

financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information and if the information is included in the disclosure document. Financial performance information
that differs from that included in Item 19 may be given only if (1) a franchisor provides the actual records of
an existing outlet you are considering buying; or (2) a franchisor supplements the information provided in this
Item 19, for example, by providing information about possible performance at a particular location or under
particular circumstances.

This Item 19 presents information about the financial performance of certain Shops that operated

(i) at a minimum during the period starting March 1, 2024 and ending September 30, 2024 (the “2024
Season”) and (ii) at a minimum during the period starting March 1, 2023 and ending September 30, 2023
(the “2023 Season”).

Please read the following tables in conjunction with the notes that follow.
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Table 1

Reported Gross Sales for 2024 Calendar Year for 2024 Sample

Tier Top Tier Middle Tier Bottom Tier
Number of Shops in Tier 173 174 173
Highest Gross Sales for Tier $1,382,359 $397,093 $288,533
Lowest Gross Sales for Tier $398,297 $288,566 $14,620
Average Gross Sales for $544,799 $338,628 $212,106
Tier
Number of Shops in Tier 62 83 99
that obtained or exceed (35.8% of Top Tier (47.7% of Middle (57.2% of Bottom
Average Gross Sales for and 11.9% of the Tier and 16% of the | Tier and 19% of the
such Tier 2024 Sample) 2024 Sample) 2024 Sample)
Median Gross Sales for Tier $504,928 $327,786 $213,894

Notes to Table 1:

1. Except as noted below, Table 1 reflects reported Gross Sales data for Shops Systemwide that were
continuously operating during at least the 2024 Season and reported Gross Sales for the 2024 Season. Our
Franchise Agreements require all Shops operating under the System to operate for the entire Season. Shops
that are Seasonal are only required to operate for the Season, and Shops that are Year Around must operate
the entire year. Shops that are Seasonal are permitted, at their option, (i) to open before the Season starts
and (ii) to close after the Season ends. The reported Gross Sales data in Table 1 includes Gross Sales for
both Seasonal and Year Around Shops. There were 86 Year Around Shops and 434 Seasonal Shops in the
2024 Sample (defined below) that operated during the 2024 calendar year. Some Shops that are Seasonal
(i) are located in resort towns/cities and operated for less than the 2024 Season, and (ii) operated for longer
than the 2024 Season (in some cases, the entire 2024 calendar year). The data reflects the Gross Sales for
the entire period that each Shop operated in 2024.

2. Gross Sales for purposes of this Item 19 has the same meaning as “Gross Sales” defined in Item 6.
Gross Sales for each Shop includes any sales through Mobile Units and/or Satellites operating under such
Shop’s Franchise Agreement. Many System franchisees actively pursue Third-Party Delivery Services,
Catering Activities and Mobile Events at a location other than the Shop. The reported Gross Sales data in
Table 1 includes Third-Party Delivery Services, Catering Activities and Mobile Events for Shops that
engage in those opportunities. Franchisees who do not pursue these opportunities may be negatively
affected and have less Gross Sales.

3. The figures reflected in Table 1 (i) reflect 520 Shops that reported Gross Sales during the 2024
Season (the “2024 Sample”), and (ii) do not include 48 Shops (excluded from the Sample) that operated
for the 2024 Season but closed at some point in 2024 or were terminated at some point in 2024 (because
such Shops were generally in winddown mode and/or operating with a reduced staff and a product offering
limited to their remaining inventory). Of the 2024 Sample, (a) 4 Shops in the 2024 Sample reported sales
through a Satellite, (b) 47 Shops in the 2024 Sample reported sales through one or more Mobile Units, (c)
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1 Shop in the 2024 Sample reported sales through both a Satellite and one or more Mobile Units, and (d)
39 Shops in the 2024 Sample had a drive-thru. The 2024 Sample includes 3 company-owned Rita’s shops
that are operated and managed by SWPE.

4, Table 1 divides the 2024 Sample into three categories (Top Tier, Middle Tier and Bottom Tier),
based on their Gross Sales as compared with the sales for the 520 total Shops considered in arriving at these
figures. Each average represents the average Gross Sales for Shops within each Tier. High sales and low
sales represent the Shops within each tier that attained the highest and lowest Gross Sales.

Table 2

Reported Gross Sales for 2023 Calendar Year for 2023 Sample

Tier Top Tier Middle Tier Bottom Tier
Number of Shops in Tier 162 162 163
Highest Gross Sales for Tier $1,080,334 $386,654 $277,786
Lowest Gross Sales for Tier $389,590 $278,275 $15,660
Average Gross Sales for $511,673 $326,701 $208,593
Tier
Number of Shops in Tier 60 ]2 88
that obtained or exceed (37% of Top Tierand | (50.6% of Middle (54% of Bottom
Average Gross Sales for 12.3% of the 2023 Tier and 16.8% of Tier and 18.1% of
such Tier Sample) the 2023 Sample) the 2023 Sample)
Median Gross Sales for Tier $486,086 $327,786 $213,894
Notes to Table 2:
1. Except as noted below, Table 2 reflects reported Gross Sales data for Shops Systemwide that were

continuously operating during at least the 2023 Season and reported Gross Sales for the 2023 Season. Our
Franchise Agreements require all Shops operating under the System to operate for the entire Season. Shops
that are Seasonal are only required to operate for the Season, and Shops that are Year Around must operate
the entire year. Shops that are Seasonal are permitted, at their option, (i) to open before the Season starts
and (ii) to close after the Season ends. The reported Gross Sales data in Table 1 includes Gross Sales for
both Seasonal and Year Around Shops. There were 75 Year Around Shops and 412 Seasonal Shops in the
2023 Sample (defined below) that operated during the 2023 calendar year. Some Shops that are Seasonal
(i) are located in resort towns/cities and operated for less than the 2023 Season, and (ii) operated for longer
than the 2023 Season (in some cases, the entire 2023 calendar year). The data reflects the Gross Sales for
the entire period that each Shop operated in 2023.

2. Gross Sales for purposes of this Item 19 has the same meaning as “Gross Sales” defined in Item 6.
Gross Sales for each Shop includes any sales through Mobile Units and/or Satellites operating under such
Shop’s Franchise Agreement. Many System franchisees actively pursue Third-Party Delivery Services,
Catering Activities and Mobile Events at a location other than the Shop. The reported Gross Sales data in
Table 2 includes Third-Party Delivery Services, Catering Activities and Mobile Events for Shops that
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engage in those opportunities. Franchisees who do not pursue these opportunities may be negatively
affected and have less Gross Sales.

3. The figures reflected in Table 2 (i) reflect 487 Shops that reported Gross Sales during the 2023
Season (the “2023 Sample”), and (ii) do not include 7 Shops (excluded from the Sample) that operated for
the 2023 Season but closed at some point in 2023 or were terminated at some point in 2023 (because such
Shops were generally in winddown mode and/or operating with a reduced staff and a product offering
limited to their remaining inventory). Of the 2023 Sample, (a) 10 Shops in the 2023 Sample reported sales
through a Satellite, (b) 42 Shops in the 2023 Sample reported sales through one or more Mobile Units, (c)
1 Shop in the 2023 Sample reported sales through both a Satellite and one or more Mobile Units, and (d)
34 Shops in the 2023 Sample had a drive-thru.

4. Table 2 divides the 2023 Sample into three categories (Top Tier, Middle Tier and Bottom Tier),
based on their Gross Sales as compared with the sales for the 487 total Shops considered in arriving at these
figures. Each average represents the average Gross Sales for Shops within each Tier. High sales and low
sales represent the Shops within each tier that attained the highest and lowest Gross Sales.

Table 3

Mix of Menu Items Sold Systemwide in 2024

Menu Item Percentage of Systemwide Sales
ITALIAN ICE 24.7%
GELATI 25.9%
CUSTARD 19.5%
BLENDINI/CONCRETE 6.3%
MILKSHAKES 3.3%
GELATI BLENDERS 2.9%
(f/k/a MISTOS)
ICE BLENDERS (f/k/a 1.7%
FROZEN BEVERAGES)
FROZEN COFFEE 0.9%
FROZEN LEMONADES 0.5%
MISCELLANEOUS 14.2%
TOTAL 100.00 %
Notes to Table 3:
1. Table 3 reflects the mix of Menu Items sold Systemwide during the 2024 calendar year.
2. The figures in the above table reflect the sales of each Menu Item as a percentage of total

Systemwide sales during the 2024 calendar year.

3. Note that all products sold through Third-Party Delivery Services are included under the
“Miscellaneous” category.
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Table 4

Mix of Menu Items Sold Systemwide in 2023

Menu Item Percentage of Systemwide Sales
ITALIAN ICE 25.7%
GELATI 25.3%
CUSTARD 19.6%
BLENDINI/CONCRETE 6.5%
MILKSHAKES 3.8%
GELATI BLENDERS 3.3%
(f/k/a MISTOS)
ICE BLENDERS (f/k/a 1.3%
FROZEN BEVERAGES)
MISCELLANEOUS 14.5%
TOTAL 100.00 %
Notes to Table 4:
1. Table 4 reflects the mix of Menu Items sold Systemwide during the 2023 calendar year.
2. The figures in the above table reflect the sales of each Menu Item as a percentage of total

Systemwide sales during the 2023 calendar year.

3. Note that all products sold through Third-Party Delivery Services are included under the
“Miscellaneous” category.

NOTES TO ENTIRE ITEM 19:

1. We and our affiliates do not own any Shops and, therefore, the financial performance representation
is not based on any company or affiliate-owned Shops.

2. The information reflected in this Item 19 was compiled from unaudited information reported to us
by our franchisees. We have not independently verified any of the sales information upon which this
financial performance representation is based and the information has not been prepared on a basis
consistent with generally accepted accounting principles.

3. The financial performance representations figures do not reflect the cost of goods, operating
expenses or other costs or expenses (i.e., rent) that must be deducted from the Gross Sales figures to obtain
potential net income or profit. You should conduct an independent investigation of the costs and expenses
you will incur in opening and operating a Shop.

4. Many of the Shops included in this data have been open and operating for years. These franchisees
have achieved their level of sales after spending many years building customer goodwill at a particular
location. A newly opened business should not be expected to achieve sales volume (or maintain expenses)
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similar to those of an established business.

5. The sales results for a Shop are affected by a number of factors including but not limited to: whether
the Shop has a Satellite and/or engages in Third-Party Delivery Services, Mobile Events and/or Catering;
weather conditions in the market; the physical location of the Shop; local demographics (including daytime
and residential population and income levels); site characteristics (i.e. visibility, traffic count, ease of
ingress and egress, parking availability); seating; the offering of online ordering and/or curbside service;
the presence of a walk-up window and/or drive-thru; seasonality (particularly in colder climates); local
competition; brand and product awareness in the market; the number of Shops in the market; the presence
of a Cooperative in the market; your local advertising and promotion spending, and your individual
marketing efforts. Sales may also be affected by other factors such as the length of the seasons, unusual
weather events and road construction affecting traffic patterns. Sales may also be affected by the strength
of and public reception to the Rita’s brand in the market, the length of time the Rita’s brand has been in the
market, the overall brand marketing within the market (which is determined by the number of Shops in the
media market and whether there is a Cooperative in the media market), the flavors you offer, the overall
public familiarity with Italian Ice in the market, and the overall public desire for Italian ice and custard in
the market.

6. Written substantiation for the financial performance representation will be made available to the
prospective franchisee upon reasonable request.

Some outlets have sold this amount. Your individual results may differ. There is no
assurance that you’ll sell as much.

Other than the preceding financial performance representation, we do not make any financial
performance representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we may
provide you with the actual records of that outlet. If you receive any other financial performance
information or projections of your future income, you should report it to the franchisor's management by
contacting by contacting the Legal Department, Rita’s Franchise Company, LLC at 1210 Northbrook Drive,
Suite 310, Trevose, PA 19053 and (800) 677-7482, the Federal Trade Commission, and the appropriate
state regulatory agencies.
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Item 20: Outlets and Franchisee Information

Table 20.1
System Wide Outlet Summary
For Years 2022 to 2024
Outlet Type Year Outlets at the Start of the Year Outlets at‘;::rEnd of the Net Change
2022 537 528 -9
Franchised 2023 528 546 18
2024 546 564 18
2022 0 0 0
Company-Owned 2023 0 1 1
2024 1 5 4
2022 537 528 -9
Total Outlets 2023 528 547 19
2024 547 569 22

Note: The numbers are for the period October 1 to September 30 of each year.
'Our company-owned Rita’s shops are located at special venues owned by SWPE and SWPE operates and manages those Rita’s shops.

Table 20.2
Transfer of Outlets from Franchisee to New Owners (other than the Franchisor)
For Years 2022 to 2024

State Year Number of Transfers
2022 0

Alabama 2023
2024
2022
Arizona 2023
2024
2022
California 2023
2024
2022
Delaware 2023
2024
2022
Florida 2023
2024
2022
Georgia 2023
2024
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