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Please refer to state-specific addenda in Exhibit N for any changes or additional provisions that apply in your 
state. These and other states may have court decisions which may supersede the Franchise Agreement in your 
relationship with us, including the areas of termination and renewal of your franchise. 
 

ITEM 18:  PUBLIC FIGURES 

We do not use any public figures to promote our franchise. 

ITEM 19:  FINANCIAL PERFORMANCE REPRESENTATIONS 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential 
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the 
information, and if the information is included in the disclosure document.  Financial performance information 
that differs from that included in Item 19 may be given only if:  (1) a franchisor provides the actual records 
of an existing outlet you are considering buying; or (2) a franchisor supplements the information provided in 
this Item 19, for example, by providing information about possible performance at a particular location or 
under particular circumstances.  
 
Below we present certain historical financial information for Linc Service businesses. The explanatory notes 
following the table are an important part of the information presented. 
 
Statement of Average Gross Profit by Activity Type and by Revenue Tier 

Table 1 provides Average Revenue and Average Cost of Sales information for Fiscal Year 2024 (i.e., the 
period from November 1, 2023 through October 31, 2024) for 76 Linc Service franchises which were in 
operation in the U.S. and certain foreign countries for the entire 12-month period. FY 2024 was the most 
current financial data available to us as of the time we prepared this Disclosure Document. FY 2025 financial 
data for our Linc franchisees was not yet available at that time. Some franchisees use a fiscal year based on 
the calendar year, and we do not receive their financial data until sometime in the following calendar year. 
For franchisees using a calendar fiscal year, we draw data from portions of two consecutive fiscal years 
corresponding to the period of our fiscal year, which ends on October 31. Based on the FY 2025 data available 
to us at the time we prepared this Disclosure Document and on the historical financial performance of the 
Linc franchise system, we have no reason to believe that the Fiscal Year 2024 data in Table 1 does not fairly 
represent recent performance of Linc franchises.  

Table 1 excludes the results of the following 28 domestic Linc Service franchises that were in operation during 
FY 2024: 

• 13 franchises that terminated in FY 2024; and 

• 15 franchises that did not provide us with their financial statements or equivalent data for FY 2024. 

Based on the data available to us at the time we prepared this Disclosure Document, the results of the excluded 
Linc Service franchises would not have a material adverse effect on the averages included in Table 1.  

Table 1 divides the 76 Linc Service franchises into four categories based on ranges of revenue for FY 2024. 
The categories are:  Linc Service franchises with revenue of $0.0 million to $3.0 million (14 businesses); Linc 
Service franchises with revenue of $3.0 million to $5.0 million (8 businesses); Linc Service franchises with 
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revenue of $5.0 million to $7.0 million (14 businesses); and Linc Service franchises with revenue over $7.0 
million (40 businesses). The Table also includes a column combining the data for all 76 Linc Service 
franchises included. 

For each group of Linc Service franchises, the Table breaks out Average Revenue and Average Cost of Sales 
for four specific types of services:  Guaranteed Professional Maintenance Agreements (GPM), Customized 
Professional Maintenance Agreements (CPM), Service Projects (PROJECT), and Repairs and Emergency 
Service on Time and Materials Basis (SPOT). The Table also includes a row combining the data for all four 
types of services. 

[Remainder of page intentionally left blank] 
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Table 1 
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Notes to Table: 

1. “Gross Profit” is defined as Revenue minus Total Cost of Sales. “Total Cost of Sales” is defined as 
Cost of Sales (i.e., all costs directly related to completing the job), plus Burden. “Burden” is a cost 
allocation per labor hour derived by calculating the total annual costs for all cost categories that are 
not directly related to completing the job and dividing by the total annual labor hours worked. 

2. “Equipment” includes materials used in completing the job. 

3. “Vehicle Expense” is defined as total annual vehicle costs, derived by multiplying an allocation per 
mile by total annual miles driven by vehicle fleet. 

 
4. Of the 76 Linc Service businesses in Table 1, 43, or 56.6%, surpassed the Average Gross Profit for 

GPM services; 41, or 53.9%, surpassed the Average Gross Profit for CPM services; 45, or 59.2%, 
surpassed the Average Gross Profit for PROJECT services; 40, or 52.6%, surpassed the Average Gross 
Profit for SPOT services; and 46, or 60.5%, surpassed the Average Gross Profit for all services. 
 

5. Of the 14 Linc Service businesses in the $0-3M million revenue range, 6, or 42.9%, surpassed the 
Average Gross Profit for GPM services for that group; 6, or 42.9%, surpassed the Average Gross Profit 
for CPM services for that group; 9, or 64.3%, surpassed the Average Gross Profit for PROJECT 
services for that group; 8, or 57.1%, surpassed the Average Gross Profit for SPOT services for that 
group; and 7, or 50.0%, surpassed the Average Gross Profit for all services for that group. 
 

6. Of the 8 Linc Service businesses in the $3-5M million revenue range, 5, or 62.5%, surpassed the 
Average Gross Profit for GPM services for that group; 5, or 62.5%, surpassed the Average Gross Profit 
for CPM services for that group; 5, or 62.5%, surpassed the Average Gross Profit for PROJECT 
services for that group; 4, or 50.0%, surpassed the Average Gross Profit for SPOT services for that 
group; and 4, or 50.0%, surpassed the Average Gross Profit for all services for that group. 
 

7. Of the 14 Linc Service businesses in the $5-7M million revenue range, 7, or 50.0%, surpassed the 
Average Gross Profit for GPM services for that group; 8, or 57.1%, surpassed the Average Gross Profit 
for CPM services for that group; 8, or 57.1%, surpassed the Average Gross Profit for PROJECT 
services for that group; 7, or 50.0%, surpassed the Average Gross Profit for SPOT services for that 
group; and 10, or 71.4%, surpassed the Average Gross Profit for all services for that group. 

 
8. Of the 40 Linc Service businesses in the > $7M million revenue range, 25, or 62.5%, surpassed the 

Average Gross Profit for GPM services for that group; 22 or 55.0%, surpassed the Average Gross 
Profit for CPM services for that group; 22, or 55.0%, surpassed the Average Gross Profit for PROJECT 
services for that group; 21, or 52.5%, surpassed the Average Gross Profit for SPOT services for that 
group; and 23, or 57.5%, surpassed the Average Gross Profit for all services for that group. 

 
* *          * 
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The 76 Linc Service franchises included in Table 1 are located in 28 states (68 franchises), 3 provinces of 
Canada (4 franchises), Mexico (1 franchise), Grand Cayman (1 franchise) and Bermuda (1 franchise). They 
include 57 franchises held by independent third parties and 19 franchises held by affiliates of the franchisor.  
 
The information in Table 1 represents Gross Profit and does not reflect any costs or expenses other than the 
Total Cost of Sales, as defined. You will have other overhead and operating expenses that must be deducted 
from Gross Profit in order to determine net income or profit of the Franchised Business. 

The financial performance representations in Table 1 are historical representations. We obtained the data for 
Table 1 directly from our franchisees. Neither the raw data nor the figures in Table 1 have been audited. Some 
adjustments were necessary to eliminate minor discrepancies related to different financial reporting calendars 
used by our franchisees.   

Some outlets have earned this amount. Your individual results may differ. There is no assurance that you’ll 
earn as much.  

Written substantiation for the financial performance representation will be made available to the prospective 
franchisee upon reasonable request. We strongly encourage you to consult a financial advisor or an accountant 
to help you determine how to interpret the information contained in this Item. Except as specifically set forth 
herein, we do not make any representations about a franchisee’s future financial performance or the past 
financial performance of company-owned or franchised outlets. We also do not authorize our employees or 
representatives to make any such representations either orally or in writing. If you are purchasing an existing 
outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial 
performance information or projections of your future income, you should report it to the franchisor’s 
management by contacting ABM Franchising Group, LLC, at 501 Technology Drive, Suite 3000, 
Canonsburg, Pennsylvania 15317 Attention:  Martin Keyser, Senior Vice President, Franchise Operations, 
and (724) 873-2940, the Federal Trade Commission, and the appropriate state regulatory agencies. 
 
[Remainder of page intentionally left blank]  
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ITEM 20:  OUTLETS AND FRANCHISEE INFORMATION 

Table No. 1 
Systemwide Outlet Summary 

For Years 2023 to 2025* 
 

Outlet Type 
 

Year 
 

Outlets at the 
Start of the Year 

Outlets at the End 
of the Year 

Net Change 
 

Franchised  
  

2023 101 89 -12 
2024 89 78 -11 
2025 78 71 -7 

Company-Owned** 2023 32 32 0 
2024 32 32 0 
2025 32 32 0 

Total Outlets 2023 133 121 -12 
2024 121 110 -11 
2025 110 103 -7 

 
* Based on fiscal year beginning November 1 and ending October 31.  
** “Company-Owned” refers to the outlets operated by affiliates of ABM Franchising Group, LLC. 

 
 
 

Table No. 2 
Transfers of Outlets From Franchisees to New Owners (Other than the Franchisor) 

For Years 2023 to 2025 
 
 

State Year Number of Transfers 

All States 2023 0 
2024 0 
2025 0 

Total 2023 0 
2024 0 
2025 0 

 
  


